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Introduction

Now that you've learned all you need to know about how to harness the power of LinkedIn for your
own personal professional benefit, let’s take a deep dive into how to use it for your business and
marketing.
Whether you're a business owner with no marketing department (i.e. you look after marketing your
business yourself), or you're someone who manages marketing within a company, knowing how to go
about making the most of the opportunity offered by LinkedIn for companies is essential, especially
for those in the B2B space.
There are many reasons for using LinkedIn for Business:

« It can help to grow your reach online;

+ It can act as a vehicle for showcasing your products and fuel product research;

« It can maximise your visibility in search (both organically within Google, and also within
LinkedIn itself);

«  You can use LinkedIn to attract top talent to your company;

+ You can establish your company as an industry leader by sharing industry news and content
via your Company Page;

« It can ACTUALLY help generate leads.
This chapter is divided into four different sections (Company Pages, Showcase Pages, LinkedIn

Groups, and LinkedIn Advertising), each of which are cornerstones to the successful use of LinkedIn
for Business.
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Chapter 1:

Company Pages

LinkedIn Company Pages help others learn more about your business, brand, products and services,
and job opportunities. They represent a central facet in using LinkedIn for business, which means it’s
extremely important to understand how your Company Page should be structured and used.

Not everyone can set up a Company Page on LinkedIn. There are a number of requirements in place
which serve to ensure that only genuine companies can set up a LinkedIn Company Page. They are as
follows:

You must have a personal LinkedIn profile set up with your true first and last name (personal
LinkedIn profiles were discussed earlier in this guide).

. Your personal profile must be at least 7 days old.

Your profile strength must be listed as Intermediate or All Star (the status of your profile
strength is based on how complete your profile is. Find out your Profile Strength on your profile
homepage:

Siobhan McGinty e

Campaign Marketing Manager [EMEA] @HubSpot -
Inbound Marketing Software
Ireland | Marketing and Advertising

Currant HubSpot, Learn Inbound, Digital Marketing Institute
Pravious CoreHR, Wolfgang Digital, NUI Galway

All-Star

Education  Mational University of Ireland, Galway
Who's Viewed Your Profile

7.

You must have several connections on your profile.

You're a current company employee and your position is listed in the Experience section on
your profile.

You have a company email address (e.g. john@companyname.com) added and confirmed on
your LinkedIn account.

Your company’s email domain is unique to the company.

Once you satisfy all the above requirements, you can go ahead and create your page -- and note that
you can only set up ONE Company Page for your business. There are a few things to keep in mind
when you're building your Company Page. Here’s a list of them:
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Make sure your page looks good.

Make sure your profile is set up correctly and optimised for the newest layout, featuring a compelling
and high-quality logo and banner image (use our templates to create images in the correct size for your

Page).

Linked in

What is Linkedin? Join Today Signin

HubSpot

Intermet
501-1000 employees

_ , \#‘“y

HubSpot is the world's leading inbound marketing and sales platform. Since 2006, HubSpot has been on
a mission to make the world more inbound. Today, 15,000+ customers in more than 80 countries use
HubSpot's software, services, and support to transform the way they attract, engage, and delight
customers. HubSpot is headquartered in Cambridge, MA with offices in Dublin, Ireland, and Sydney,
Australia, and has been recognized by Inc., Forbes, and Deloitte as one of the world's fastest-growing
companies. HubSpot's software has helped companies worldwide change how they market and sell,
while our innovative approach to company culture has helped redefine transparency and autonomy in the
modern workplace.

Home Careers

To learn more about HubSpot's software, visit www.hubspot.com
To join our team, visit hubspot.com/fjobs

Specialties
inbound marketing, marketing, intemet marketing, online marketing, web marketing, software, blogging, SEQ,
marketing automation, social media, email marketing, analytics, sales

Website
hitp:/fwww.HubSpot.com

Industry
Internet

Type
Public Company

, — ‘
-

-—

<

117,198 followers Follow -

HubSpot employees

Larry Kim
Partner and Guest Blogger

See how you're connected »

Careers

Interested in HubSpot?

Learn about our company and
culture.

47 jobs posted

Learn more »

Ads You May Be Interested In

Access New PaaS Resources
Learn how you can build Cloud
applications on SAP platforms
and technology.

Job Searches are Brutal
Eliminate Stress & Download
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Malke sure to complete your profile.

Fill out all fields with the necessary information -- this makes it more searchable.

Image

Edit

Company Logo

Edit

Company Specialties

inbound marketing marketing
internet marketing online marketing
web marketing software
blogging SEO

marketing automation social media
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Consider SEO.

Google previews just over 150 characters of your Company Page’s text, so make sure that your brand
description is concise, succinct and impactful -- but also includes the right keywords. Consider
HubSpot’s first 150 characters -- we've managed to get “inbound marketing and sales platform”
included early on in the phrasing:

HubSpot is the world’s leading inbound marketing and sales platform. Since 2006, HubSpot has been
on a mission to make the world more inbound.

HubSpot is the world's leading inbound marketing and sales platform. Since 2008, HubSpot has been on
a mission to make the world more inbound. Today, 15,000+ customers in more than 80 countries use
HubSpot's software, services, and support to transform the way they attract, engage, and delight
customers. HubSpot is headquartered in Cambridge, MA with offices in Dublin, Ireland, and Sydney,
Australia, and has been recognized by Inc., Forbes, and Deloitte as one of the world’s fastest-growing
companies. HubSpot's software has helped companies worldwide change how they market and sell,
while our innovative approach to company culture has helped redefine transparency and autonomy in the
modern workplace.

To learn more about HubSpot's software, visit www.hubspot.com
To join our team, visit hubspot.com/jobs

Specialties
inbound marketing, marketing, internet marketing, online marketing, web marketing, software, blogging, SEQ,
marketing automation, social media, email marketing, analytics, sales

Website Industry Type
http:/Awww. HubSpot.com Internet Public Company
Headquarters Company Size Founded

2nd Floor Cambridge, MA 021441 501-1000 employees 2006

United States
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Update your page regularly with a

variety of content.

Post a mixture of links, images and video -- remember, the more visual the content, the more likely
people are to engage with it (learn how to craft the perfect posts for LinkedIn in this post). Post useful
and inspiring content, rather than content about your products and services. Promote your ebooks,
guides, webinars, and blogs. Products and services can be showcased appropriately using purpose-
built Showcase Pages, which will be discussed in the next section.

Top Tip: When posting a company update, you can click into the title and description generated and
customize it before posting.

Admin Center

Drive engagement
Posting daily company updates is the most effective way to start a conversation, and create word of
mouth for your business. View tips »

Learn how to craft perfect posts for Facebook, Linkedin and Twitter!

Craft Perfect Posts for Facebook, Linkedin & Twitter [SlideShare] X
blog.hubspot.com - Get 30 tips (and free templates) for

-

creating content for Facebook, LinkedIn, and Twitter.

=R W Include image

Share with: All followers
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Be responsive.

If someone comments on your status, be sure to reply to them. The ultimate aim is to turn your
LinkedIn page into a community for your brand, and without some engagement from you, this won't
happen.

Reina De La Cruz, Karly Kaschak +80

Madeline Anderson-Balmer Hip Hip Hooray!!! We know a picture is worth a thousand
words, and | think it's also worth a thousand columns of what may be very important

data, but which is SO easy to get lost in. Thanks for this great list of tips.
7 days ago

. HubSpot Great point, Madeline. Very sell said!
4 days ago

Jéssica Lipinski, [smael Bermidez +86

i Doreen Wilgus Great tips! Thank you for sharing.
2 days ago

Peg Corwin Super insights
2 days ago

S8 Angelo Faravelli smart stuff, as usual.....
M. Y 1 day ago

& Kenneth Fleming Great stuff here!
i 1 day ago

. HubSpot You're welcome, Doreen, Peg, Angelo & Kenneth. Happy to share!
5 hours ago
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Tell your employees.

Remember, depending on the size of your company, your team may not even know you have a
Company Page. Be sure to tell everyone in your company about the page, and encourage them to
share and comment on both the page, as well as the content on it. But don't pressure them, as this
engagement needs to be authentic.

Social

Network

Facebook

Twitter

LinkedIn

Google+

Pinterest

Instagram

Type

Company Page

@HubSpot

Company Page

Company Account

Company Account

Company Account

Link

https://www.facebook.com/hubspot

https:/ftwitter.com/hubspot

http://www.linkedin.com/company/hubspot

https://plus.google.com/+hubspot/posts

http://pinterest.com/hubspot/

http:/finstagram.com/hubspot
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Use targeting.

Did you know that LinkedIn gives you an option to target your organic company updates to more
specific audiences, based on a range of parameters from company size to industry sector, from
seniority to geography, and even language (for free!)?

To target your organic updates, create your update, and before you click “Share” change the “Share
with:” option from “All Followers” to “Targeted audience”. Then choose how you want your update to
be targeted.

Specify a target audience

Define your target audience by selecting their characteristics from the options below.

Company size | Industry | Function | Seniority | Geography | Language preference

Company size Audience

1-10 employees

11-50 employees B

i AMAHE2
201-500 employees o ;
501-1000 employees

1001-5000 employees o

5001-10,000 employees

10,001+ employees 121 targeted followers
[out of 121 total followers)

Include: 'Empln}feesa_nd_nc::n-emphw_:e; -
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Use LinkedIn Analytics.

The analytics provided by LinkedIn for Company Pages can be really useful. At a glance, you can see
which updates attracted the most impressions, clicks, interactions, new followers, and engagement
rates. You can also dive into your follower and visitor demographics and trends.

- Updates oron

Updates

Hover over the title of each column to learn more

Preview Date Audience Sponsored Impressions  Clicks Interactions Followers

E t
Acquired gl i
How well-optimized is your website?... 7/23/2015  All followers Sponsor 44,480 318 75 0.88%
Are you tracking the rigt Date Range: | Last 6 months v

"l once drove two states

Reach Sponsored (O Organic  Engagement Sponsored  {O» Organic

How does your profile cc Impressions  Uniques Clicks Likes Comments Shares Followers Acquired Engagement %

82% of B2B marketers s«

Perfect headlines don't ¢ /\/0—‘0
‘Where is the best place 1 W (\

Thanks to the internet gl ,& Visitors
Date Range: | Last 8 months v
Page views Unique visitors
Sponsor your company’s t
All  Overview Careers All  Overview Careers
Sponsored Updates let you exi
you can get in front of a larger
et WO\O/O\O
Career page clicks Visitor demographics Seniority  ~

Jobs Employees Banner Promo Promo Links

Senior

Entry
Manager

Director

Owner
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Chapter 2:

Showcase Pages

Have you got products and services you want to showcase on LinkedIn? If you do, Company Pages are
not the place to do this. Instead, you should consider building some Showcase Pages.

Showcase Pages are niche pages that branch off your main LinkedIn Company Page. They allow
you to promote specific products or cater to your individual marketing personas, providing a more
personalised experience for your Company Page visitors. LinkedIn users can also follow specific
Showcase Pages without having to follow a company’s main page or its other Showcase Pages,
allowing your business to tailor the page closely to the audience specific to the page.

Q  Advanced

.
|n Search for people, jobs, companies, and more

Home Profile Connections Jobs Interests

Business Services Try Premium for free

Adobe 457,554 followers | Follow | 4
Gomputer Software
‘ 10,001+ employees

Home Careers

How You're Connected

2 firstdegree connections

445 socond-degree connections

12,636 Emgployees on Linkedin

Seeall ¥

All the tools you love. Totally re-imagined. Click "Follow" for daily news and Followers in your network

inspiration.

Adobe is changing the world through digital experiences. For more than two decades, Adobe has been at P L=
the heart of making engaging experiences happen, and we fuel the content creation and delivery Careers Website Industry = _) ' 4
ecosystem in a way no other technoloay company ean hitp:iAwww.adobe.comiprodu...  Computer Software g v . Y

Interested in Adobe? 1st st 1st § 1st et | st

2l Sl e Learn about our company and
culure.
143 joos postad

Recent Updates ~ Seemore v

Learn mare *
Adobe We've partnered with FEED -- a social business helping to end global hunger -- to bring you a
unique 7-day Make It Challenge. We're looking for creative dream teams to concept and produce FEED's Adobe Creative Cloud Inspiration doesn't come easy, it's hard work. Find Adobe Creative Cloud Calling all art directors, copywriters, and
heliday campaign. We'e on tha iIng or 3 alaniedti it .. morg Adabe Showcase Pages your inspiration on Adobe Stock. Source: hitp:/adobe. ly/1 Md83nc photographers: We're working with FEED - a social business helping to end
global hunger -- to bring together creative dream teams to concept and
Adobe produce FEED's holiday campaign. Get all the details on this... more
’ ‘ Compurter Software
A 10,001+ employees
TPEY - Adobe Creative Cloud
l‘ Sl “ -+ ‘ 18,753 followers
-y + Follow
THE ADOBE MAKE IT CHALLENGE TEY B
Adobe Marketing Cloud l‘ ]"‘ l“ i) + "‘
16,048 followers
* Follow THE ADOBE MAKE IT CHALLENGE
CMO.com
Like (86) - Comment - Share - 2days ago “ CMO, 4481 tolowers
- * Follow
Jasmine Sossa, Holly Brown +84 Like (32) - Comment - Share - 18 hours ago
See more
Leilani Williams, Jasmine Leek +30 Like (39) - Comment - Share - 1dayago

The major differences between Company and Showcase Pages include:
« Showecase pages have a larger hero image.

« Showecase pages have a two-column newspaper-like layout for content posts.
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+ Unlike Company Pages, there is no Career tab at the top of Showcase pages.

 All Showcase Pages link directly back to the business page. This means your pages are all
centralised around your company.

« Employee profiles cannot be associated with a Showcase Page.

To create a Showcase Page, click the Edit dropdown at the top right of your Company Page and
choose Create a Showcase Page. For more information about creating Showcase Pages, check out our

beginner’s guide.

121 followers +" Following ~

Edit page

Add Jobs

Sponsor your updates
Today's social actions

Create a Showcase
Page
Member likes, comments, ar

mentions of your company across Linked|n.
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Chapter 3:

inkedIn Groups

Your Groups 16 groups | Takeatour | 1}

. B

= . alake . alake 5
CHAMPLAIN e inbound inbound bk
o dih g, ecommerce nonprofit | S5
Champlain College & Minnechaug Regional Inbound INBOUND Event Inbound Nonprofit & Champlain College
High School Alumni & Ecommerce & Alumni &
o
.
3 j1 111y
‘q CONTENT HubSpot HubSppt :
=y ‘ Sp"ﬁ[ m @ STRATEGY ACCICll.':"l1’ll_.,|"$T User m_b ou nd
N LA Group marketers
Champlain College: Content Marketing Content Strategy HubSpot Academy & HubSpot Boston User Inbound Marketers -
Robert P. Stiller School Group Group & For Marketing
of Busin... Professionals

n 247

m MnStartups

You may be interested in Social Media

H l:lﬁw Marketing.

INBOUND
25 a 999969 members
Lean In Community On Startups - The The Official Vermont B2B Inbound J:,,?"
Community For Toastmasters Marketing - HubSpot E- g‘
Entrepreneurs International Member... User Group & Al

View group page *

Creating and managing your own LinkedIn group for your brand or industry is a great lead generation
strategy. LinkedIn groups draw prospects to you in several ways:

1. They can help you to establish yourself as a thought leader in your industry. By engaging in
the discussions your group members have and answering questions, you show how you're an
expert or a “go-to” person in your industry.

2. They can help you grow a community of advocates. Hosting valuable, industry-centric
conversations is helpful to your current and potential customers.

3. They are a valuable source of ideas for content. This one isn't as obvious, but it'’s huge! Get

a sense of the conversations people are posting and questions they are asking. Use that as
inspiration for your blog posts.
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One of the perks of managing a LinkedIn Group is the fact that you can email the members of your
group -- up to once per week. These emails take the form of LinkedIn Announcements, which are
messages sent directly to the email inboxes of group members (if they've enabled messages from
groups in their settings).

This is a prime opportunity for generating leads from LinkedIn, particularly if you've built up a robust
group of users. In fact, at HubSpot, our best performing LinkedIn lead gen days are usually the days
on which we've sent a LinkedIn Announcement. Here's how to get the most out of your LinkedIn
Group emails.

Here at HubSpot, we also gate joining our Inbound Marketers - For Marketing Professionals group
with a form, which means that we only get followers who are genuinely interested in inbound
marketing, as well as some new prospects into our funnel. To do this, we set up an automated email
to be sent from LinkedIn with a link to a HubSpot landing page where people need to “complete their
application” by filling out a form.

Linked (.. Groups

]
LIRS

inbound Inbound Marketers - For Marketing Professionals
marketers

Please Complete Your Application for the Inbound Marketers
Linkedin Group

Hi Siobhan,

Thank you for applying to join the largest LinkedIn community for Inbound
Marketing Professionals. Once you complete your application, we will review it
and respond within 24 hours.

Complete your application to join this group here: http:/fhubs.ly/fy02-LV0

We look forward to welcoming you to the group!

Best wishes,
Chelsea, HubSpot

Go to the group »

Not only should you create your own group, you should also consider joining (and getting executives
from your business to join) other relevant groups and participating in discussions to exhibit thought
leadership in your industry.
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Chapter 4:

LinkedIn Adwvertising

First thing’s first -- do you use paid promotion in your inbound marketing? If you do, you're most
likely using some form of Twitter or Facebook advertising, and haven't given much thought to
LinkedIn as a paid medium.

If this is the case, there’s no need to worry, as you're not alone.

For one reason or another, LinkedIn Advertising is often an afterthought when it comes to paid
promotion within inbound marketing. Why is this so?

LinkedIn is often seen to be too expensive, and offer too small an audience.
So where’s the value?

LinkedIn ads can actually help you achieve a very precise reach, which is largely due to two main
factors:

1. It offers very precise targeting options
2. LinkedIn profiles typically contain more detailed and up-to-date professional information
compared to other social networks (when was the last time you updated your Facebook About

section?)

LinkedIn ads are offered in two formats: sponsored updates and text ads.

Choose the option that best fits your goals.

| want to reach Linkedin members right in the LinkedIn feed
with Sponsored Updates

Learn more ¥

E | want to drive targeted leads across multiple Linkedin
pages
with Text Ads Learn more ¥
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Text ads appear on the right hand side of your LinkedIn feed as shown below. They are typically used

to promote products and services.
(Image Source)

Ads You May be Interested In

Tired of the Big Banks?
W are an independent, fee only
financial planning firm with personal

consultants. Call us today!

Certified Eloqua Experts

0 No Cost: We document your Elogqua,
mwyiLir  highlight issues and provide a plan.
Easy online regisiration

Deeper Customer Relatonships
‘ Take connections with customers to
the next level with FixDex. Call today

for a free trial!

Sponsored Updates appear in LinkedIn users’ feeds. (Image Source)

FixDax shared.

Sponsored

Learn how 1o understand the value and needs of your customers.

Creating Deeper Customer Relationships
| fixdex.com « Ewvery company has the same mission,

Like - Comment - Share + 3 W2

i Jerry L. Hamilton
Great perspective. The old adage “loo much of a good thing” rings true.

Meredith Fallon
Thanks for sharing! | especially like the bit about gradually increasing complaxity.

Sponsored Updates serve to attract new followers to your Company or Showcase Page and serve to
drive engagement with company-specific content. Here’s an example of one from Falcon Social:

Falcon Socilal shared:
‘ Sponsorad

Make managing social easier and drive better performance: Implement a strong social
content strategy. Read our guide. hitps:/inkd.infefnFMHF

Handbook: Implement an effective social
content strategy

falconsocial.com * This handbook looks in detail at the key
components of a successful content strategy —generating gre...

Like * Comment * Share * w4
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To show how Sponsored Updates can fit into an inbound marketing campaign, let’s take a look at a
recent campaign we ran at HubSpot which targeted marketers who worked in the Finance sector. We
created an ebook called The Little Book of Inbound for Finance Marketers [UK Edition]. As part of the
promotion, we wrote some blog posts on the HubSpot blog and high-quality third-party blogs. We
emailed the ebook to our database, and posted it on social media. We did some Twitter advertising,

targeting the followers of finance-related Twitter accounts. But we also did some LinkedIn advertising.

And guess who we targeted?

Marketers working in the finance industry in the UK -- you cannot get more targeted than that, right?

@ What location do you want to target?

e $irm =t e esest
Your estimated target

T [
audience

include -
79,000+
United Kingdom Ireland

iBi What industries do you want to target? ©

include -

Banking Insurance Financial Services Real Estate HEH
nvestment Banking Investment Management Accounting
Venture Gapital & Private Equity Commercial Real Estate

Capital Markets
B What job functions do you want to target?

include -

Business Development Consulting Marketing

Media and Communication

We could have also made a list of large LinkedIn Groups and added those to our targeting, thereby
broadening our audience.

It is true that LinkedIn ads do cost more than paid promotion on other media, but the precision makes
it worth it. We've found that the quality of leads driven by LinkedIn is notably higher.

Are you ready to start creating your LinkedIn ads, be sure to follow our guide to creating your first
LinkedIn ad.

Note: the above is a description of offerings included in the LinkedIn self-service ad platform.
LinkedIn Marketing Solutions offers a broader selection of sales and marketing solutions, such as
Lead Accelerator and Sales Navigator.

There you have it! You now know how to successtully optimize your LinkedIn presence. You should
be the proud owner of a well-optimized personal LinkedIn profile, a growing professional network
and a highly-engaging Company Page. If you've followed these steps, you'll be able to attract far more
recruiters, customers, clients, and more exciting opportunities.
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