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HubSpot for Shopify

It’s what’s next
Marcus Andrews, PMM HubSpot

John Turner, Co-Founder digitalj2
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People have changed

There is almost nothing
we won’t buy online
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1994: 
Amazon 

books online

1999: 
Zappos 

shoes online

2003: iTunes 
music online

Things have escalated quickly

2005: Etsy 
handmade 

coasters 
online

2010: Warby 
Parker glasses 

online

2015: The 
box craze

2018: 
Amazon 

everything 
online
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$500B
And growing every day

2017 US Ecommerce Industry 
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1. Personalize Marketing

2. All-in-one

3. Service Hub / CRM 

4. Inbound Playbook

5. Build a brand

1. Audience tunes out

2. Frakensystem 

3. Mediocre reviews

4. Old playbook 

5. Pressure from giants

Challenges Solutions



#PARTNERDAY18

vs

The SMB The Giant
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The SMB The Giant
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E C O M M E R C E

I N B O U N D
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Offers:
● Build an online store
● Manage and process orders 
● Manage inventory 
● Reporting dashboard
● Shipping assistance 
● Retail packaged 
● Transactional email 

SMB Focus & nice price 
$79 - $300 /month for 

Clear leader in ecomm 
Successful public company

Shopify at a glance
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A new native Shopify integration that enables 
true inbound marketing for ecomm businesses. 

Introducing 
Shopify for HubSpot
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Products, deals, and customers from Shopify 
become marketing signals in HubSpot. 

Use them to build new segments that 
personalize emails and ads. The deliver 
personalized marketing at scale with workflows. 

What happens when you: 

Sync Shopify with HubSpot 



Build segments with 
store data



Ecommerce
Workflows



Ecommerce
Email Templates



Ecommerce
Reporting Dashboard



A new API allowing developers to build an 
official online store connection with HubSpot.  

Introducing 
Ecomm Bridge



http://www.youtube.com/watch?v=9pIFIqjMR84
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1. Why ecommerce?

2. Example client work? 

3. Goals of ecomm clients? 

4. Acquiring ecomm clients? 

5. Services that appeal to ecomm? 

6. How to get started? 

John Turner | Co-Founder | digitalJ2


