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Who is your target audience or buyer persona? Key demographic? Create a
contract detailing both the in uencer s deliverables and the agreed upon fee
and payment timeline/method. This is a good opportunity to provide brand
style guides, font les, brand colors, or any other resources they may need.

Make sure you agree on messaging and give good examples of similar posts

that inspire you and align with your brand.

Image via on Instagram

In this post, Ira Wolf, a musician whose posts have a desert, wanderer,
outdoorsy aesthetic, partnered with an outdoor equipment company, Kelty

Built, to create a natural sponsored post that aligns with both audiences.

Tip: Assign value to various metrics. For example, how much are followers
worth when you invested in an expensive series of blogs? Check out this
handy table of returns and investments which can help you document which

campaigns are worth the budget.

The Ultimate Guide to In uencer Marketing



























