Hello,

As HubSpot co-founder Dharmesh Shah says, “Success is making those who believed in you
look brilliant.” That’s why we celebrate the partners and customers who have believed in us,
giving out our Inbound Impact Awards to those who have been at the top of their game.

As part of your marketing agency’s submission to throw their hat in the ring, they’d like to
submit examples of their work for your company to show the great work they do.

Once your marketing agency submits their work for you as an entry for one of our awards, we
might want to use some information about you and your company in connection with the
voting process and the announcement of our winners, like your company name, company logo,
screenshots of your company’s website, e-books that your marketing agency has helped with,
and other information about the work your marketing agency has done for you. We may also
use this information to announce the awards on our website, in public or private presentations,
press releases and interviews, or in connection with our sales and marketing.

Additionally, your marketing agency might want to use the same types of information about you
and your company to write a blog post or other content to announce their submission.

If you agree to let us and your marketing agency use your company name, company logo, and
other material of yours submitted by your marketing agency in connection with our 2017
HubSpot Impact Awards, please sign below to confirm your agreement.

Thanks for being a part of our HubSpot family, and we look forward to continuing our work (and
success!) with you.

Best,

Kipp Bodnar
Chief Marketing Officer
HubSpot, Inc.
Agreed.

By:

Name:

Title:

Date:




