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What’s changed?
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Intent Matching
1
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Google is favouring more precise 
content over broader content.

(which means more unique SERPs)
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Example: broad content.
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Example: precise content.
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Does size matter?
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Mobile SERPs
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Before
After
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SERP Features
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There’s a lot them.
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How to compete.
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If at first you don’t succeed…
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If at first you don’t succeed, try the exact 
same thing over and over again hoping 
that it will result in a different outcome.
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Realigning Intent
1
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Realigning Intent

Look for drops in rank across your content. 
Analyze the SERP and assign intent labels. 
Assign intent labels to your content and cross reference against 
the SERP. 
Rework the content to best fit the intent of the SERP.
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Surround Sound
2
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SERP Feature Optimisation
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Content Brexit
4

(e.g. content pruning)
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Answer these 7 questions…

1. Is the page older than 6 months?

2. Is the page content about a core topic related to your business?

3. Is the page targeting a keyword with meaningful* search volume?

4. Does the page have thin content?

5. Does it generate a meaningful* level of organic traffic?

6. Does it generate a meaningful* level of non-organic traffic?

7. Does it have any external backlinks pointing to it?
* this will vary based on your individual situation but is a guide to determine whether “any real traffic is coming”.
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Irrelevant Content

1. Is the page older than 6 months? Yes

2. Is the page content about a core topic related to your business? No

3. Is the page targeting a keyword with meaningful* search volume? Yes/No

4. Does the page have thin content? Yes/No

5. Does it generate a meaningful* level of organic traffic? No

6. Does it generate a meaningful* level of non-organic traffic? No

7. Does it have any external backlinks pointing to it? No
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Pro Tip: you can recycle the 
content and use it for link building.
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