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Convert Leads

Close Customers

Attract Visitors
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TOFU
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Convert Leads

Close Customers

Attract Visitors Top of the funnel:
Any marketing 
activities that 
increase brand 
awareness & traffic
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attracts strangers to your website.
CONTENT

Presentations 
& Ebooks

Videos & 
Podcasts

Photos & 
Infographics

Blogs
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2.

1.

4.

3.Content Creation

Content Optimisation

Content Distribution

Content Analysis

AGENDA



@xELISSA    |     #GrowWithHubSpot     |     @HubSpot

CREATION
Content

1
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are you creating 
content for?

WHO
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Create a buyer 
persona based on 
your ideal customer.
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AGENCY ADELINE
Demographics:
• Boutique agency (5-20 employees)
• Account Manager
• Undergrad Degree
• Aged 30, career-orientated

Goals:
• Grow revenue for agency
• Increase KPIs for clients
• Be recognised as a top agency

Challenges:
• Unpredictable amount of work
• Client retention
• Can’t find metrics to validate success
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YOUR 
BUYER 
PERSONA 
INFORMS 
YOUR 
STRATEGY:

Place Time

Content
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How do you decide

WHAT CONTENT 
TO CREATE?
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WHAT’S YOUR 
PERSONA
SEARCHING 
FOR?

Ask yourself:
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ANSWER THE PUBLIC1.
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GOOGLE ALERTS2.
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BUZZSUMO3.
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GOOGLE TRENDS4.
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GET IDEAS FROM  
REAL, LIVE HUMANS.

5.

Industry  
podcasts

FAQs from 
customers  

(and those who didn’t 
turn into customers)

Talk to 
 sales reps

Rants from  
executives

Internal  
documents
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COMPELLING?
What makes your content

Relevance Timeliness UniquenessValue
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• Free White-papers 

• Free Guides & Tips 

• Free eBooks  

• Free Checklists  

• Free Videos  

• Free Kits 

AWARENESS  
STAGE

• Free Webinars 

• Case Studies 

• Product Spec 

• Free Events  

CONSIDERATION 
STAGE

• Free Trials 

• Demos 

• Free Consultations 

• Estimates or Quotes 

• Free Samples & Discounts 

DECISION  
STAGE

AUDIENCE?
What format best serves your
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TAKE SUCCESSFUL CONTENT &  
CREATE A 10X BETTER VERSION.

Skyscraper technique: 
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OPTIMISATION
Content

2
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LET’S SAY YOU’RE CREATING BLOG CONTENT

companies who 
prioritise blogging are 
13x more likely to 
achieve a positive ROI.

13x
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HEADLINE
BODY COPY
CALL-TO-ACTION

BLOG CONTENT
The Anatomy of
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HOOK YOUR 
READER 
WITH 
CURIOUSITY
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COSCHEDULE HEADLINE ANALYSER
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TEST HEADLINE ON PAID SOCIAL MEDIA  
BEFORE YOU HIT “PUBLISH”
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MAKE 
CONTENT
EASY TO 
READ
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Source: Nielson Norman Group

79% of readers skim, 
while only 16% read 
every word on a page.
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MAKE CONTENT
EASY TO SHARE
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WORD COUNT vs  
AVERAGE SOCIAL SHARES
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MAKE YOUR CONTENT 
MORE SHAREABLE
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sharelinkgenerator.com
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DISTRIBUTION
Content

3
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SOCIAL MEDIA
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2017 B2B Content Marketing Trends -  North America: Content Marketing Institute / MarketingProfs 

FIND THE CHANNELS THAT WORK FOR YOU

http://contentmarketinginstitute.com/2016/09/content-marketing-research-b2b/
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VISUALS 
MATTER.  
Try Canva  
for easy (free) 
graphic creation.
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Use high-level 
facts and stats  
from your content 
to grab audience 
attention.



@xELISSA    |     #GrowWithHubSpot     |     @HubSpot

SHARE A  
VARIETY OF CONTENT
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REACH THE RIGHT AUDIENCE  
WITH TARGETED UPDATES



@xELISSA    |     #GrowWithHubSpot     |     @HubSpot

INCREASE REACH  
WITH BOOSTED POSTS
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Keep Tweets 
between  
120 and 130 
characters.

Source: The Science of Social Media by Dan Zarrella 

http://danzarrella.com/infographic-how-to-get-more-clicks-on-twitter.html
http://danzarrella.com/infographic-how-to-get-more-clicks-on-twitter.html
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Tweet your links  
at a slower pace.

Source: The Science of Social Media by Dan Zarrella 

http://danzarrella.com/infographic-how-to-get-more-clicks-on-twitter.html
http://danzarrella.com/infographic-how-to-get-more-clicks-on-twitter.html
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START DOING
CO-MARKETING
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WHAT TO CONSIDER IN A  
CO-MARKETING PARTNERSHIP

Are they non-competitive?
Do they have a similar target audience?
Do they have great content?
Do they have a large contacts database?
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Source: Content Marketer’s Guide to Influencer Marketing

3% of people generate

of the impact online90%
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GET INFLUENCERS
INVOLVED
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Use email marketing 
to leverage your 
existing audience.
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ADD SHARING  
LINKS IN EMAIL

Share our story

TWEET ITPOST IT WHATSAPP
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GET CREATIVE 
and find other channels 
that work for you.
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INSTAGRAM
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QUORA
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FACEBOOK MESSENGER
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PRODUCTHUNT
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SNAPCHAT
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INBOUND.ORG
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“

Herbert Krugman

PEOPLE NEED TO HEAR AND SEE  
THINGS 3 TO 5 TIMES FOR IT TO 
AFFECT A BEHAVIOUR CHANGE.



@xELISSA    |     #GrowWithHubSpot     |     @HubSpot

ANALYSIS
Content

4
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1. Traffic

2.

3. Engagement

Sources of traffic
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What sources 
are driving  

your traffic?
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Track your 
promotions with 

tracking URLs



@xELISSA    |     #GrowWithHubSpot     |     @HubSpot

WHAT’S THE 
ENGAGEMENT  
ON YOUR 
CAMPAIGNS?

Email: 

Facebook: 

Twitter:

Landing page:

Open rate, click through rate,  
unsubscribe rate, deliverability

Views, shares, likes, comments

Impressions, retweets, favourites

Traffic, submissions rate
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KEY TAKEAWAYS

3

Distribute 
content on 

multiple 
channels

4

Always 
measure 
content 

performance

1

Create  
ideal buyer 
personas

2

Optimise  
for search, 

reach & 
readability


