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love Sydney. My favourite things are
kite-surfing, skiing and the Charlie
rose show. | have the occasional
chococlate binge and don't mind a rom
com either.

less than a kilometer away

Hello single world, so do you like
stuff?
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Now, it is no longer relevant







It you're looking tor a job, how do you
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Operations Ninja: Metamorphic Ventures
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s 1 shared connection « Similar

Zina

Artist | Co-Author | Health & Wellness Coach | Social Media Ninja m i

‘ » 1 shared connection - Similar

Dru 2nct
IT Professional, Technology Teacher, Musician, internet Ninja

y 3 shared connections « Similar

Christine 2
Project Ninja at POD Office

s 1 shared connection «- Similar




PHOTO:

Use a professional photo which is
cropped to show your face clearly.
You are /7 times more likely to be

found on LinkedIn with a photo.

CONTACT INFO:

Lynn Kumon e
Head communicator at Kumonicate - the top social media
and marketing agency in London

London, Greater London, United Kingdom | Marketing and Advertising

Current Kumonicate
Proevious Aple
Educaton  Cambridge University

HEADLINE:

It should be catchy and keyword rich.
This is the first impression - make
your headline stand out or people
will move on.

~__ Add your professional email address and your company

Email lynn@kumonicate.com
W Twitter @LynnKumon
& Websites  Kumonicale Agency

My Marketing Blog

My Forbes Column

or personal Twitter account.

Personalise your URL by clicking on ‘Edit profile’ and

/ 'Edit contact info.
[ uk.linkedin.com/inflynnkumons/

Set up your
LinkedIn profile
for conversion.




Subscribers

HOW
DO YOU e
CONVERT

TRAFFIC?
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H OW What you want

To establish a relationship
DO YO U and open communication.
CO NVE RT For blog subscribers you

. want email address and
first name.

TRAFFIC?




What you want

HOW
DO YOU
CONVERT

To get data about the
person to further refine
your communication
and begin to identify

if they are a fit.

TRAFFIC? Company name,

job title, employee
count etc.




HOW
DO YOU
CONVERT
TRAFFIC?

What you want

A potential customer to

signal they want to begin
a sales conversation.

Filling out a contact
sales form, demo or
starting a trial.
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PLACE A “SUBSCRIBE”

All inbound marketing, all the time. HuESEst makes market o3 setvars peesle ove

Facebook Finally Introduces Embedded
Posts: What You Need to Know

Search the Blog

© 2ugus: 1. 2013 a1 8:00 AM

Subscribe to Email Updates
Yestercay, Facedooklaunchad a new feature 4 ' Jit
thatwaVve alvays wanted the ability 1o emboed NG W g cma:_____
Facebook posts an webdsites. Justlike R v : * ‘ |
tweats this new feature will allow you to QY AD ‘ \ [
ambad all public staluses, pholos, videos, -t L v ag B o oy
and hashlags —~ andusers will be able to ; W AN Tl Bt s
nteract direcily with the embeddad e LW “ -4
content They can lika and share tha posl ke -~ Subscribe b‘,’ R3S

or follow e post auther, or iew B Inbound Markeling Blog Fead

Follow HubSpot
“i@d _ 8ana

Desktop & Mobile: One Content Strategy

to Rule Them Al lnbound

Boston, MA | August 19-22, 2013

@jatgilbert | #GrowWithHubSpot @HubSpot




CREATE A BLOG SUBSCRIBER

Subscribe to HubSpot's Marketing Blog

Stay on Top of the Latest Marketing Tips, Trends, and Best Practices

Join our community of over 500,000 marketers and s b . be by E i
business owners &nd subscribe to HubSpot's upscribe y mal
Marketing Blog to receive graat marketing contant =mall address (privacy policy]®
delivered right to your inbox.

¢ itimate Cheat Sheet far
e 2 . — Mostering Linked
] r . | e . . | - P— — [
HubSpot's Marketing Blog covers everything ycu need - . . =mall Natficatin Sequency”

to become & markeling master. Tapics include SED, A Dal
( alv
blogging, social media, leac generstion, email i

. . 1'—\I WFF“""
marketing, lead management, analytics, and more. Get ) 4

articles like these and more when yoy su e T s I. '.
SUBSCRIBE
» 12 Things You Should Be Using Your Elog For (Besides Blogging)

» The Ultmate Cheat Sheet for Mastering LinkedIn
» The 6 Marketing Metrics Your CLO Actually Cares About

Complete the Form to Subscribe by Email Today
Or subscribe via RSS.

@jatgilbert |  #GrowWithHubSpot | @HubSpot




EXIT POP-UP

Leaving already?

eed to Unde)

jatgilbert GrowWithHubSpot HubSpot




USE TWITTER CARDS FOR

<@ Buffer?
N @buffer

Join our growing emalil list for awesome,
actionable #socialmedia advice, delivered
daily!

Join our list to receive daily social media tips!

Our Best Social Media Tips .
Delivered Daily - Join now!

Jain the list!

Share your name and email address with Buffer

@ Buffer

>  @buffer

jo™*@bu*"".com

@jatgilbert | #GrowWithHubSpot | @HubSpot
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HAVE A RELEVANT

ON BLOG POSTS.

¢
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How to Make an Infographic in
Under an Hour [15 Free Infographie

Temnlates]

AN Ty Lezew Kaowien gieo it

15 FREE
INFOGRAPHIC
TEMPLATES

DOWNLOAD NOW
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15 FREE INFOGRAPHIC TEMPLATES IN
POWERPOINT

(+ 5 BONUS ILLUSTRATOR TEMPLATES)

Save countless hours oy ameg theze pre-made
zemplates ta desagn your intczraphics

sasily ereate tnfographins in FowerPoint & Ohistrata:
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@HubSpot




HAVE THAT ‘CTA' LEAD TO A

15 FREE INFOGRAPHIC TEMPLATES IN
POWERPOINT

(+ 5 BONUS ILLUSTRATOR TEMPLATES)

Save countless hours by using these pre-made
templates to design your infographics

CONTINUE

Easily create infographics in PowerPoint & Illustrator

hfographics ére a powerful 100l for capluring The hard pant, of coune, is fivding he time and  Use these infographic templates to peasent dala
the attention of you target audiences. In fact  resources to ceate these hfographics. That's  for your next meeing, promate an offer on soclal
businesses that publsh infographics grow thes why we've crésted ffleen fully customizable meda, of in your naxt blyg post. Visual

B R,
@jatgilbert | #GrowWithHubSpot | @HubSpot




OPTIMISE YOUR

Free Download: On-Page SEQO Template

Easily map out http//www.disney.com's SEQ elements. Get more traffic.

Optirizirg hitp.//www.disrey.com for search

« BT remman  m e g W - e lermem e 2 pis
- 0w ML At AEIA MG sy o wiwmrSE

"8qLires acding ralevart kaywo-ds to specific A L — Download the lemplate:
slements of your ste. To help you easily track

thesa on-page SEO slaments, download this

free SEO tamplate.

First Nama ~

Trie template lets you plan Disney's SEQ In
advance, so you car either implement your
strateqy sten-by-shan, or hand t off to you~

LT
s,

fipiiiiiie

?

" ” ’ .
wabmaster o axacits aaaly. _ Email {privacy policy)

Wa've a/30 ircluded a guide that shows you how to use each section of the template, nighlighting
nuances and giving you tipe for maximum productivity.

With this SEO template, you'll be able to:
Download Now
v Organize hitpi/Avww.disney.com cn-page SEO strategy

v Implemen: key SEO elements according to best praciices

Wabsita URL ™

v Ccodinate pages and keywords more easily

v Track changes and resuls all in cne place

v Perfect your pages as a first-ime or acvanced user

@jatgilbert | #GrowWithHubSpot @HubSpot




NORTH AMERICA £88 482 7768

Free Download: On-Page SEO Template

Easily map out http/Awww.disney.com's SEO elements. Get more traffic.

Optimizirg http://www.disney.com fcr search _ - E——— =
requirss adding re’evant keywords o specific T L ————————— Download the Template:

elemants of your site. To help you easily track e g e
theee on-page SEQ elements, download this

Fi-st Name *
free SEQ template.

Tris tempiate Iats you plan Disnay's SEC In

' ~ : : Last Name *
® O g O advance, So you can elther implement your e § :

strategy step-by-step, or hand i off to your

* Phone number b e .

Wa've alsd included a guida that shows you hov/ 1o Lse each section of the tamplate, hignlichting

@ N O n a Vi g a ti O n nLances and giving you tips for maximum productvity,

With this SEO template, you'll bg able to:
Downlcad Now
v Organize hap//www.dieney.com on-page SEQ etrategy

v Implement key SEO elemants accorcing to bast practices

Emall (privacy policy) *

Website LIRL *

v Ccordinate pages and keywords more easily
v Track changee and results all in one place

v Perfect your pages as a first-time or advanced user



TITLE

 Say whatitis

Begin with hook
Don’t use fluft

NORTH AMERICA £88 482 7768

Free Download: On-Page SEO Template

Easily map out http/Awww.disney.com's SEO elements. Get more traffic.

Optimizirg http://www.disney.com fcr search _ . o =
requirss adding re'evart ksywords fo specific 35— R ALK, s S— Download the Template:

elemants of your site. To help you easily track

theee on-page SEQ elements, download this

Fist Name *
free SEQ template.

Tris tempiate Iats you plan Disnay's SEC In ot R

agvance, S0 you can elther implement your

strategy step-by-step, or hand i off to your

webmaster to executs easily. Emall (privacy policy) *

o —

Wa've alsd included a guida that shows you hov/ 1o Lse each section of the tamplate, hignlichting Website URL *
& DSe
nuances and civing you tips for maximum preductivity,

With this SEO tempiats, you'll ba able to:
Downlcad Now
v Organize hitp/faww.dieney.com on-page SEQ etrataqgy

v Implement key SEO elemants accorzing to best practices
v Ccordinate pages and keywords more easily
v Track changee and results all in one place

v Perfect your pages as a first-time or advanced user



HUbSFhBt t, | NORTH AMERICA 888 482 7768

Free Download: On-Page SEQO Template

Easily map out http/Awww.disney.com's SEO elements. Get more traffic.

Optimizirg hitp://www.disney.com fcr search N =
requirss adding re’evant keywords o specific T L ————————— Download the Template:

elemants of your site. To help you easily track

theee on-page SEQ elements, download this

Fist Name *
free SEQ template.
Tris tempiate Iats you plan Disnay's SEC in : = f ; Last Name *

agvance, S0 you can elther implement your

® = :
® I n C | u d e b e n eflt strategy steo-by-etep, or hand 1t off to your
. Emall (privacy policy) *

webomaester to executs easily.

o

[ ]
O Pe rS O n a | I S e Wa've alsa ncluded a guida that Shows you hov/ to Lse each section of the tamplate, hignlighting AT
s

nuances and civing you tips for maximum preductivity,

With this SEO template, you'll bg able to:
Downlcad Now
v Organize hap//www.dieney.com on-page SEQ etrategy

v Implement key SEO elemants accorzing to best practices
v Ccordinate pages and keywords more easily
v Track changee and results all in one place

v Perfect your pages as a first-time or advanced user



HUbSFhBt t, | NORTH AMERICA 888 482 7768

Free Download: On-Page SEO Template

Easily map out http/Awww.disney.com's SEO elements. Get more traffic.

Optimizirg hitp://www.disney.com for search

requirss adding re’evant keywords o specific ST o ——— Download the Template:
elemants of your site. To help you easily track — | ] ]
theee on-page SEQ elaments, download this

Fi~st Name *

free SEQ template.

o AVO i d d e n S e Tris tempiate Iats you plan Disnay's SEC In Last Name *

agvance, S0 you can elther implement your

paragraphs e M S o

webmaster to executs easily. Emall (privacy policy)

°
 Use bullet points
Wa've also included a gUldQ that shows you hov/ 1o Lse each ction of e tamplate, hignlichting

nuances and civing you tips for maximum preductivity,

« Bold key points FTR—

Downlcad Now
v Organize hap//www.dieney.com on-page SEQ etrategy

v Implement key SEO elemants accorcing to bast practices

Website LIRL *

v Ccordinate pages and keywords more easily
v Track changee and results all in one place

v Perfect your pages as a first-time or advanced user



HUbSFhBt t, | NORTH AMERICA 888 482 7768

Free Download: On-Page SEO Template

Easily map out http/Awww.disney.com's SEO elements. Get more traffic.

Optimizirg http://www.disney.com fcr search _ - E——— =
requirss adding re’evant keywords o specific T L ————————— Download the Template:

elemants of your site. To help you easily track

theee on-page SEQ elements, download this

Fist Name *

IMAGE

° e :
» Always include T | = = | .

agvance, S0 you can elther implement your

°
a n I I I I a g e strategy step-by-etep, or hand t oftf to your

webmaster to executa easily. ) Emall (privacy policy)

[ ) [ )
e Make it vibrant
Wa've also ncluded a gulda that shows yc-u hov/ 10 Lse each secton of tre tamplam, hlg'\llghtl'\g

nuances and civing you tips for maximum preductivity,

 Mobile-optimise R i

Downlcad Now
v Organize hap//www.dieney.com on-page SEQ etrategy

v Implement key SEO elemants accorcing to bast practices

Website LIRL *

v Ccordinate pages and keywords more easily
v Track changee and results all in one place

v Perfect your pages as a first-time or advanced user



HUbSFhBt t, | NORTH AMERICA 888 482 7768

Free Download: On-Page SEO Template

Easily map out http/Awww.disney.com's SEO elements. Get more traffic.

Optimizirg http://www.disney.com fcr search _ E— =
requirss adding re’evant keywords o specific T L ————————— Download the Template:

elemants of your site. To help you easily track

theee on-page SEQ elements, download this

Fist Name *

FORM

. Begin with CTA

agvance, S0 you can elther implement your

° ° o .
° R I h.t # Of fl e | d S strategy step-by-step, or hand 1t off to your
) Emall (privacy policy) *

webomaester to executs easily.

Last Name *

o

° °
* Privac olic v - :
Na've alsd included a gUldQ that shows you how/ to Lse each section of tre tamplate, hignlichting Wehsite LIRL *

nuances and civing you tips for maximum preductivity,

o ACtl O n a b I e b u ttO n With this SEO templats, you'll ba able to:

v Organize hap//www.dieney.com on-page SEQ etrategy
v Implement key SEO elemants accorzing to best practices
v Ccordinate pages and keywords more easily

v Track changes and results all in one place

v Perfect your pages as a first-time or advanced user
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| | 15 FREE INFOGRAPHIC TEMPLATES IN

: POWERPOINT
Conversion

Increased
Save countless hours by using these pre-made

2 O/ templates to design your infographics

(+ 5 BONUS ILLUSTRATOR TEMPLATES)

Easily create infographics in PoawerPoint & Illustrator

pgraphics are a powerful tool for capturing The hard pan, of course, Is finding the time and Use these infographic templates to presemt d

attention of your target audiences. In fad, resources 1o creale these infogrephics. That's for your next meeting, promete an offer on sot

ineszas that publish infographics grow their way we've created fifteen fully customizable media, or ‘n your next blog post Vis

@jatgilbert | #GrowWithHubSpot | @HubSpot




A/B TEST YOUR

AVAILABLE NOW: MONTHLY MARKETING
REPORTING TEMPLATE

Hurry to get Excel and PowerPoint templates to meke your monthly reporting faster and easier.

Regpcing can ca one of the most tec ous
parts of @ mar<ets's Job, out i's also cne of ;
the most citical, Your metrics prove your
work's warth: How moch traffic 2ra yoa

Don't miss out -
download your
free template
today:

driviwg to your wahsite? How many
cotnmes did yaor madket ng offors

goenerale? Naw, you never have ta miss
anoiher deadline.

FAEATRLIESYYIRE SRR

Ta make your reporting wary casien, we we FRS1 NaML®
cresile] A template corplets wth an Excoed ) RYAN
spreadshoen! aeed PowsBary deck, 5o you don ave losant ren saaeieh Using this emplate shood
rmshos your meaolthily rezerling muc faster, so you can ged badk Lo <riving resulls LAST KANE®
HONNIC

Why this is an important marketing rescurce: S ——

thomwci@lnbspol cam
v Track montly growth of woar visits, leads, and custerets

. . . FHCRE KWUM3ER"
W Meeice your welisite®; wisil 1o ksic canversion e !

@jatgilbert

7GrowWithHubSpot

AVAILABLE NOW: MONTHLY MARKETING
REPORTING TEMPLATE

Hurry to get Excel and PowerPoint templates to meke your monthly reporting faster and easier.

crestile] A template corplets wth an Exced RYAN

Regcing can ce one of the most tec ous
parts of @ marsets's Job, out i's also cne of
the most citical, Your metrics prove your
work's warth: How mich traffic 2ra you

Don't miss out
download your
free template
today:

1
[

drivineg to your wahsite? How many
c.etomes did your maket ng offors
goenerale? Naw, you never have ta miss
anoiher deadline.

PG NaaL

spreadshon! s PowsBare decs, 5o you don't ave iostan ren saaeieh Using this cemplate shou s
ke your meotlily recerting mucs fasler, wo you can ged badk lo <riving resulls LAST KANE®

HONNICT

Why this is an important marketing rescurce: EMAIL PRAACY POLIZY

thomwci€@lhnbspol cam
v Track montly growth of woar visits, leads, and custeres

. ot . HC! UM °
Vo Moe your welisile™ visil 1 ks canversion sie e

| @HubSpot




Conversion
increased

110%

iN this test

@jatgilbert

7GrowWithHubSpot

AVAILABLE NOW: MONTHLY MARKETING
REPORTING TEMPLATE

Hurry to et Excel and PowerPoint templates to meke your monthly reporting faster and easier

Regcing can ca one of the most tec ous
parts of @ mar<ets's Job, out it's also cna ¢f

Don't miss out -

download your

free template
today:

the maost ctical, Your metrics prove your
work's warth: Haow mach traffic 2ra you
driviwg to your wahsite? How many
c.oetomes did yoor maket ng offors
generale? Naw, you never have ta miss

&
> i -
another deadline. _.~. h I
9“ .-“ - - ” v E o > SN

sixeadshon! o Pows =are deccy, =4 you tor e o sdanl o scaeleh Using this template shoa

Ta make your reporting wary easiern, wo we

cresibed A template corpled s wth an Exced

rbos your meotlily rezorling much fasler, so you can ged badk Lo Crivineg resulls,

Why this is an important marketing reseurce:

v Track montly growth of woar visiss, leads, and custerets

W Mece your welsite™ wisil o ks conversioe sale

| @HubSpot




FOCUS ON

Treatment A

Are you a service-based company selling: web design, online marketing

services, branding, social media marketing, SEO/SEM, ad agency services, or
other marketing services? *

-Please Select- v

Treatment B

Does your company sell any of the following:
- Web design

- Online marketing

- Branding

- Social madia marketing
- SCO/SCM

- Advertising agency services ’

-Please Selecl-

i ERROR RATE DECREASED FROM 60% TO 22%

@jatgilbert |  #GrowWithHubSpot | @HubSpot



TOOLS CAN HELP

&

. “rad on Aussie Stz | Fir d your Aussiz Forlyaye Broker  News | Caotad us W
2 AUSSI@ s smart o Ask Call 1300 44 55 66

Homotomms [ ERTI T

NOt sute how moch you can bosrow for @ Fome loan? Lat our bo~~owinz talcuator held vou. Simply arter nto the Zalcu ator Information about your currart
financial situaticn - inzud nq vour ircome end livirg expenses - o3 wel es the ssecific kean's detnile - ixe interest rotz and ‘ven term - o ez en idee of how
much yo 1 ridd barmaw, as wel s mantaly repaymets

NS 15 3 great todl to IEI3 enaune pCU €on t overstreteh yoursa t Aith hama loan repaymams.

How much can I borrow? Fpl So what's next? Time to meet

with a broker?
Abourt you Monthly EXpenses

T nPed a hame loan to.. D ¢ Calcuiate expenses for ma (4 » Yol fully understand how much you cae
affced 5 barrow and repay without putting
Flasze sdect.. Tho Loan yoursel” at risk.

Intarpst Rate D » e will gve YCU eXparT advice 0O halp you

Application Type © find the sight home loar deel

Single  Joint L Bt ads
) » 'We will explain the avzilable government
Loan Term 2 grants and halp you apply for tham

Num s of deprodanis D

" 75 Years 30 Years _ .
- y » Oeary explein tha diffarent feetures,

opuons, fass and charges

Annual Income (hefore tax)
_ - rovida expert advice and cupport you At
Total of your taxable income O avery step of the process

=

=

Results

You may bc able to borrow up to:

$910,238

Morthly repayments at 4.64%

54,688

Morth v repaymerts a: 5.14% (if rates rs=)
34 965

| R L e SN
@jatgilbert | #GrowWithHubSpot @HubSpot




TURN LEADS INTO




DON’T STOP AT THE

- THANK YOU PAGE (TYP)

reEING AN 37 £ anftwnre

\‘ CIMYAL 14 W12 P20 180> .

Hi RYAN. Here are your fice iafographics temalates!

e 0000 D300 I TS COT TS
FawwPoid iod Bdans b pietan big Sy 1oy g v

T g £ oot e TE
G MO e
Cotgy Some 393 cvent
VEak e e

TR 0 W Al S N S ol Corc i (o Y S0m w0 A0 T 20 L TR 0D P el it

nEo
15 FREE INFOGRAPHIC TEMPLATES IN

POWERPOINT NG NN Once you create yeur infographic, share it
/ e en social media. Yes, I'd llke to try
(+ 5 BONUS ILLUSTRATOR TEMPLATES) ' _ ; Sratam smy o s wia ul . HubSpot's Social

A Media Taols tor
Save countless hours by using these pre-made frea:

1 desi inf hi DA 3 INC I o AT G008 13 W 10 TR TE 88 S e EITMN, 080 80 1D
templates to design your infographics aed raline

CONTINUE ATl

AT

LR S R 2L TS

LY LN
AT VIV O
Easily create infographics in PowerPoint & Illustrator

In‘ographics are a powerful tool for capturing The hard pat, of course, Is finding the time and Use these Infographic templates to present data
the attention of your target audiences. In fact, resources o create these infogrephics. That's  for your next meeting, promete an offer on social
businesses that publish infographics grow their way we've created fifteen fully custom zable media, or ‘n your next blog post Visual

@jatgilbert | #GrowWithHubSpot @HubSpot




GENERATE MQLS ON YOUR

LN
.l

” Iy

. . v 3 o
.:'.":-.". Tl
A o
.m',(’/}f ,

\ AUSTRALIA <Gt 2 B22R 1902

Hi RYAN. Here are your free infographics templates!

PuwarPat Topatea st e qunes | 24 Email to a Friend

Tre Infograshics crestec inth's costom'zable
PowerPaint nnd |lustreta- tarmplstas highight how you aan:

Crantun a color schame
Use “onts for design
Dasign icons and shapes
Work with a theme

This cifer Is not compatible with mobife devices. Don't wairry, we've sent yawr an emall so you can grab the dovailcad later!

£ lin|w

Once you create your infographic, share it
on social media. Yes, I'd like to try

' -
Sev how easy it con 26 to share an image on all of HubSpeot Inc's social media channe's ot once, Who H u b s pOt S soc a l
doesnt like to save some time? Just start a free 1l o get instat access to HubSpet's secial medis -
I Media Tocls for

free:

Oegin » frem 1~ of HunSpot to get acouss ta thix tcal. There's no risk, no obligation, and no credit

card equired,
FET Haw="

RYAN

] temach a Blag Poat LA5ST Nawiz-

Introducing MASpots new. EBONNIC!

112 chusmadurs it Tigs Lirves mrasd st with "y _—
rbnnnicidhhubspos.com

B R,
@jatgilbert | #GrowWithHubSpot | @HubSpot




OPTIMISE YOUR “THANK-YOU PAGE”

\ AUSTRALIA <Gt 2 B22R 1902

Hi RYAN. Here are your free infographics templates!

PuwarPat Topatea st e qunes | 24 Email to a Friend

Tre Infograshics crestec inth's costom'zable
PowerPaint nnd |lustreta- tarmplstas highight how you aan:

Crantun a color schame
Use “onts for design
Dasign icons and shapes
Work with a theme

This cifer Is not compatible with mobife devices. Don't wairry, we've sent yawr an emall so you can grab the dovailcad later!

£ lin|w

Once you create your infographic, share it
on social media. Yes, I'd like to try

' -
Sev how easy it con 26 to share an image on all of HubSpeot Inc's social media channe's ot once, Who H u b s pOt S soc a l
doesnt like to save some time? Just start a free 1l o get instat access to HubSpet's secial medis -
I Media Tocls for

free:

Oegin » frem 1~ of HunSpot to get acouss ta thix tcal. There's no risk, no obligation, and no credit

card equired,
FET Haw="

RYAN

] temach a Blag Poat LA5ST Nawiz-

Introducing MASpots new. EBONNIC!

112 chusmadurs it Tigs Lirves mrasd st with "y _—
rbnnnicidhhubspos.com

B R,
@jatgilbert | #GrowWithHubSpot | @HubSpot




NURTURE LEADS WITH

EMAIL 2 EMAIL 3

FREE INBOUND
MARKETING ASSESSMENT

— — . SIGNUPNOW > G2t customized faedback and tips for
PR— mproving Ycur websiie & marketing strateqy.

Hi trers,
Hi there,

Do you know how effective your marketing strateqy Is at attractirg

Do you cver fecl like when it comes to SEQ. you dont know where .
Hithers, vicitors, generating lzads, and converting leads into customers?

o begin? Dont worry —weve been there

BLllding and Implementing a soclal madia strategy ks eszental to I'd like tn hels you find out

It you want 1o get more traffic to your company's website, you
§ ’ ! your husiness crowih, but whzare do vou stad?

should optimize each page on your webaite for a keyword phraze e anikalon &t HubBEOT IS 0 1ok COMBANIOs MOVS SudY WO

thit your larget audience is searching for on Coogle. To make this This kit walks you frrouch the exact stens you holld fallow 1o et intomupbve marketing tactios. That's why we're offoring you a freo
g On-Pzge SEO Templzte - P v - S S c

Process casy. pleane foel frae 10 use aur Lp yeur zoclal media markating plan from baginning 1o e1d. 30-minute marketing agsessmant with one af aur expart market ng

it's the same one our inchouse SED team uses to optimize
HubSpot.com! consultants -- t0 show you now 10 make your markating mora
Download Your Sceial Media S-"G'ng’ K1 effeciive and Increase your R01.

Download Your SEOQ Template These are firs (i d loase i1 ake s
yeu'll find tips and guidance I the form of aLdio. video lese are firsl come, first served, so please make sure
Slde3l wres, evooks, benchimark dzla, Excel lemplzles

Powerloin: templates. one-cn-one help, and maore!

you reguesl your assessinent unlire or cell us =l 1-888-

lf you have a fon of website pages, start with just 10-15 of your HUBSPOT o schedile one

most important pages. Once you map out the SEO slements for
each of thesa pages. you can implement the changes yourself, or AllUg basl, Ard if you're not looking for an assessment at this time, remember
VRS S5 PO Siniion £ S Kipp that I'm hcre 10 help vou, o fecl frec to ecmail me if you Fave any
All the best, quesTIons.

Kipa Kipp Bodnar (1-88¢-HUBSPOT) All the best,

Chlef Nar<etirg Oflcer, HubSco: Kipp
Kipp Bodnar (1-888-HUBSPOT) \
Chet! Merkatng Ofticer, HubSpat

F.S. If you wan: halz bullding & eoclal medls stretegy o Improving your
" : e tnde Kipp Bodnar (1-888-HUBSPOT)
easti=g one, you c2n schad e a free 30 mnote social media axsessmend

F.S. Wanl more hands-on SEO advice? Sion up for a llee SED with u3.

Chriet Marketing Oficar, HkSpct

accesement with one of our marketing experts.
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WINNING THE
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Measage Subject
Free Guice: Leaning SEO From the Experts AL Centact Bf Comzanes w

HubSpiHit

CHECKLIST

Sea“cn 2ng ne optimization s essantial for companies
lo gel fruno cnling, but markatars nave so many

queslcns asout It. Fow goes it work? wWhat's the most
impo-tant part of SCO? How can | s1a-t ravving up my

v Compelling Subject Line bt

I ot cff the press, HubSpot's new 2book unpacks the
6 essential SEQ best practices from tha axpers.
Authors Include Hano FishKin ¢t Moz, Dharmesh Shah of HuaSpct, Steshanie Chang
from D stillec and Greg Shuey from Stiryde.

Download the Guide Now —

Share thie littl2 slice of marketing goodness with your colleagues. Click here to send it
to them.

Email this to
a friend or
colleague.

Cheers,
Lauren

b Lauren Pedigo (1-888-HUBSPOT)
Inbourd Mar<et ng So=ciaist, HubZpot




CHECKLIST

v Compelling Subject Line

v Sender Name

Measage Subject
Free Guice: Leaning SEO From the Experts AL Centact Bf Comzanes w

HubSpiHit

Fithere,

Sea“cn 2ng ne optimization s essantial for companies
lo get fcuno cnling, bul markatars nave so many
questicns asout It. Fow coes it work? What's the most
impo-tant part of SCO? How can | sta“t revving up my
SEQ rignt now?

I ot cff the press, HubSpot's new 2book unpacks the
6 essential SEQ best practices from tha axpers.
Authors Include Hano FishKin ¢t Moz, Dharmesh Shah of HuaSpct, Steshanie Chang
from D stillec and Greg Shuey from Stiryde.

Download the Guide Now —

Share thie littl2 slice of marketing goodness with your colleagues. Click here to send it
to them.

Email this to
a friend or
colleague.

Cheers,
Lauren

b Lauren Pedigo (1-888-HUBSPOT)
Inbourd Mar<et ng So=ciaist, HubZpot




CHECKLIST

v Compelling Subject Line

v’ Sender Name
v Personalised Copy

Measage Subject
Free Guice: Leaning SEO From the Experts AL Centact Bf Comzanes w

HubSpiHit

Fithere,

0.,
Sea“cn 2ng ne optimization s essantial for companies X

lo gel fruno cnling, but markatars nave so many
questlicns asout It. FoOw coes it wWork? What's the most
impo-tant part of SCO? How can | s1a-t ravving up my
SEQ rignt now?

LEARNING

I ot cff the press, HubSpot's new 2book unpacks the
6 essential SEQ best practices from tha axpers.
Authors Include Hano FishKin ¢t Moz, Dharmesh Shah of HuaSpct, Steshanie Chang
from D stillec and Greg Shuey from Stiryde.

Download the Guide Now —

Share thie littl2 slice of marketing goodness with your colleagues. Click here to send it
to them.

Email this to
a friend or
colleague.

Cheers,
Lauren

b Lauren Pedigo (1-888-HUBSPOT)
Inbourd Mar<et ng So=ciaist, HubZpot




CHECKLIST

v Compelling Subject Line

v Sender Name
v Personalised Copy
v’ Call-To-Action

Measage Subject
Free Guice: Leaning SEO From the Experts AL Centact Bf Comzanes w

HubSpiHit

Fithere,

Sea“cn 2ng ne optimization s essantial for companies
lo gel fruno cnling, but markatars nave so many
queslcns asout It. Fow goes it work? wWhat's the most
impo-tant part of SCO? How can | s1a-t ravving up my
SEQ rignt now?

I ot cff the press, HubSpot's new 2book unpacks the
6 essential SEQ best practices from tha axpers.
Authors Include Hang Fishkin ¢t Moz, Dharmesh Shah of HuaSpct, Steshanie Chang

M) <tille Sran Shuay § a4

Download the Guide Now —

Share thie littl2 slice of marketing goodness with your colleagues. Click here to send it

to them.

Email this to
a friend or
colleague.

Cheers,
Lauren

b Lauren Pedigo (1-888-HUBSPOT)
Inbourd Mar<et ng So=ciaist, HubZpot




CHECKLIST

v Compelling Subject Line

v" Sender Name

v Personalised Copy
v Call-To-Action

v Image

Measage Subject
Free Guice: Leaning SEO From the Experts AL Centact Bf Comzanes w

HubSpiHit

Fithere,

0.,
Sea“cn 2ng ne optimization s essantial for companies X

lo gel fruno cnling, but markatars nave so many
questlicns asout It. FoOw coes it wWork? What's the most
impo-tant part of SCO? How can | s1a-t ravving up my
SEQ rignt now?

LEARNING

I ot cff the press, HubSpot's new 2book unpacks the
6 essential SEQ best practices from tha axpers.
Authors Include Hano FishKin ¢t Moz, Dharmesh Shah of HUoSpct, Steshanie Chang
from D stillec and Greg Shuey from Stiryde.

Download the Guide Now —

Share thie littl2 slice of marketing goodness with your colleagues. Click here to send it
to them.

Email this to
a friend or
colleague.

Cheers,
Lauren

b Lauren Pedigo (1-888-HUBSPOT)
Inbourd Mar<et ng So=ciaist, HubZpot




CHECKLIST

v Compelling Subject Line
v Sender Name

v Personalised Copy

v Call-To-Action

v Image

v’ Unsubscribe Link

Measage Subject
Free Guice: Leaning SEO From the Experts AL Centact Bf Comzanes w

HubSpiHit

Fithere,

Sea“cn 2ng ne optimization s essantial for companies
lo gel fruno cnling, but markatars nave so many
queslcns asout It. Fow goes it work? wWhat's the most
impo-tant part of SCO? How can | s1a-t ravving up my
SEQ rignt now?

I ot cff the press, HubSpot's new 2book unpacks the
6 essential SEQ best practices from tha axpers.
Authors Include Hano FishKin ¢t Moz, Dharmesh Shah of HuaSpct, Steshanie Chang
from D stillec and Greg Shuey from Stiryde.

Download the Guide Now —

Share thie littl2 slice of marketing goodness with your colleagues. Click here to send it
to them.

Email this to
a friend or
colleague.

Cheers,
Lauren

b Lauren Pedigo (1-888-HUBSPOT)
Inbourd Mar<et ng So=ciaist, HubZpot




Potential customer
visits your site

LEVERAGE

Later, customer surfs the
web and sees your ad

Vs r",’ .‘ -*.
,.A-". -.{;}V
i
A
¢
‘o
-

~ Ad was
to only your

Customer goes
back to your site

@jatgilbert |  #GrowWithHubSpot | @HubSpot

Potential customers
become paying customers




REACH OUT TO

HubSpot (Default) @
Written by Jordan Pritikin [?] - November 3 at 5:47am - @&

Marketing is hard. Let us help.

Marketing is hard.

Ot us Help

Free Marketing Advice

Speak with a HubSpot marketing expert today. 100% free, no pushy sales people.
Just you, a marketing expert, and your business.

HUBS.LY | BY HUBSPOT M

7,041 people reached
-
gt

s Like ¥ Comment # Share
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METRICS

Subscriber to lead
ratio

Subscribers

Lead to customer
ratio, cost per lead,
length of sales cycle

MQL to customer ratio,
cost per lead, length of
sales cycle
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REVERSE-ENGINEER YOUR FUNNEL

Visitors: 20,000

os; Conversion
30/0 Rate

6,000 - Subscribers -

customers ]40% oubserber
requires 2,400 - Leads )
20 OOO ]45% Lead-to-MQL
)% .. -
VISITS 1,080 - MQLs
J'IE% MQL-to-Customer
Customers: 162 -

7 | @



FIND OUT WHAT YOU'RE

WILLING TO PAY AT EACH STAGE

HOW MUCH IS A LEAD WORTH

- TO YOU AT EACH STAGE?

Assuming the customer has a
ifetime profit of $5,000

Visitor $0.01
Subscriber $1
Lead $51
MQL $750

Customer $5,000

| @



TAKEAWAYS

Always
your funnel to
wherever to progress know the value
possible down the funnel of your leads



