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INTRODUCTION

TL:DR: Featured Snippets
are an organic search
feature that now take
significant search traffic
from the search results
below them. Featured
Snippets run on a
separate algorithm than
Google’s traditional

200 ranking signals. To
understand these signals,
HubSpot's SEO team ran
a series of experiments
and, together with the
blog and web teams,
developed a process

for Featured Snippet
optimization. The result:
a clean code that allows
you to capture Featured
Snippets and a guide
with best practices

for optimizing your
content for Google's

Featured Snippet.

HubSpHt

In 2017, marketers at HubSpot started to notice a troubling trend

- after years of steady growth, traffic to HubSpot's blog began to
flatten out. After extensive research by the Blog and SEO teams, we
finally found a surprising culprit: Google. Thanks to the addition of
Featured Snippets to Search Engine Results Pages (SERPs), inbound
marketers all over the world are now finding it harder than ever get
traffic to their sites. As Featured Snippets become more prominent,
it's important that marketers fully understand how Featured Snippets
work and optimize their content accordingly.

SERP Feature History (Past 30 Days)

% of Queries
]

-® Related Questions -@ Local Packs -@ Images -@ Featured Snippets

In August and September of 2017, Featured Snippets+Related Questions
showed up roughly 40% of the time on the queries Moz (SEO tool
provider) tracks - which is roughly as frequently as seeing local search
results + images in your search results. Two years ago, this number was

much lower.


https://research.hubspot.com/blog-traffic-and-snippets
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WHAT IS A FEATURED SNIPPET?

First of all, let’s start with the basics -- what is a featured snippet? Let's ask Google...

Go gle what is a featured snippet? !; Q,

Featured Snippets are Google’s attempt to answer the query right on the search results

All Images Videos News Shopping More Settings Tools

About 1,560,000 results (0.59 seconds)

T s
A featured snippet is a summary of an answerto a
user's query, which is displayed on top of Google
search results. It's extracted from a webpage, and
includes the page's title and URL. There are three
types of snippets, depending on the query: Paragraph.

List. Apr 25,2016

Rob Bucci explains featured snippets by analysing SERPs | Search ...
https://searchenginewatch.com/2016/.../what-are-featured-snippets-and-how-do-i-get-the...

© Aboutthisresult @ Feedback

page. Since Google is getting better at understanding search intent, it wants to give

the user an immediate answer so they don’t have to search the actual results. Featured
Snippets show up above the #1 ranked spot, and typically appear above the fold. Google
pulls Snippet answers from pages that rank on Page 1 of the results for that query (spots #1
through #10) - but the page that wins the Featured Snippet isn’t necessarily the #1 result.

Google picks the excerpt from the page that best answers the query in a simple, concise

format . This leaves the door wide open for content that isn’t in the #1 spot to appear
ABOVE the #1 spot.

HubSpHt
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Featured Snippets can appear in three main forms:
Paragraph Featured Snippet

A paragraph-formatted answer to the searcher’s query.

Marketing automation refers to the software that exists with the goal of automating
marketing actions. Many marketing departments have to automate repetitive tasks
such as emails, social media, and other website actions. The technology of
marketing automation makes these tasks easier.

What is Marketing Automation? - HubSpot
https://www.hubspot.com/marketing-automation-information

) Aboutthis result @ Feedback
List Featured Snippet

A bulleted or numbered list that answers the searcher’s query (typically shows up for more

process-driven, step-by-step, and list queries).

14 of the Best College Websites

» University of Maryland. ...

» University of Notre Dame. ...

s Bucknell University. ...

» University of Chicago. ...

+ University of Michigan. ...

* Rhode Island School of Design. ...
* George Washington University. ...
* Middlebury College.

More items...

14 of the Best College Websites (And Why They're So Awesome)
https://blog.hubspot.com/marketing/best-college-websites

@ About this result M Feedback
Table Featured Snippet

Less often, Google uses a table Featured Snippet to answer the searcher’s query.

Go g|e aviation jobs ) n

All News Shopping Maps Videos More » Search tools

About 47 600,000 results {0.37 seconds)

Latest 15 Job Listings

Date 1D # Job Title

7122016 4187 Project Engineer / AOD
nrme 4185 Propulsion Engineer
BI29/2016 4184 A & P Technician
6/29/2016 4183 Accessory Shop Technician
2T more rows, 1 more column

Aviation Jobs | Aviation Job Seekers | Aviation Careers | Aviation ...®
jobs aviationweek com/ Aviation Week & Space Technology ~
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Alongside Featured Snippets, there are several other significant search
features that have been frequently appearing in SERPs:

People Also Ask

A suggested list of other related queries, along with the answers (hint: the answers are the
Featured Snippets for that query) right in the drop-down. This is an infinitely expanding list,
meaning the more questions you click on, the more People Also Ask questions appear. The

list below ties into our earlier search query “what is marketing automation”.

People also ask

What is pardot marketing automation? v
What is email automation? v
What is HubSpot marketing? v
What is marketo used for? v

Foardhark

Quick Answer/ Tools
Tools can appear for very high-level and concrete queries. Examples of tools are a dictionary,

calculator, conversions, timezone, weather, game scores, and more.

Dictionary
seo Q
SEO

noun COMPUTING

short for search engine optimization.
“digital is now the company's main marketing channel with the majority of investment going on SEO”

Translations, word origin, and more definitions

Carousel
A list of cards listing options of a particular object - often shows up for high-level queries
where the search intent is looking for a wide range or best option of something. For

example, a Carousel appears for the query “best crm”.

Go gle best crm 8§ Q

All News Videos Images Shopping Moare Settings Tools

Popular on the web

pipedrive /X BASE i sucam

Insightly Nimble vtiger CRM SuiteCRM Streak Pipedrive Base CRM SugarCRM

HubSpHt
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Top News Stories

Top stories about the subject of the query by a list of accredited news sources.

Top stories

= HubSppHt

HubSpot acquires HubSpot Acquires HubSpot acquires

chatbot builder Motion Motion Al, One of the Motion.ai to launch

Al Top Visual Chatbot marketing bot platform
Builders

TechCrunch - 1 day ago PR Mewswire - 1 day ago VentureBeat - 1 day ago

—> More for hubspot news

Knowledge Card

A panel on the right-hand side of the SERP which shows more information on a particular
query. Often appears for queries about companies, local businesses, famous figures,
locations, and more. It can house Google Maps information, reviews, Wikipedia information,

business information, photos, and a variety of other info.

HubSpot Websits  Directons

4.2 %K K 52 Google reviews
Software company in Cambridge, Massachusetts

Located in: Davenport
Address: 25 First St, Cambridge, MA 02141
Phone: (888) 482-7768

Suggest an edit

Add missing information
Add business hours

Know this place? Answer quick questions

Questions & answers

Ask ti
Be the first to ask a question sk a question

5] Send to your phone Send

HubSpHt
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For a given query, any combination of organic search features can appear. It is getting more
difficult (especially above the fold) to get real estate for organic results. Winning a spot

in the Featured Snippet or People Also Ask results is increasingly important as Featured
Snippets dominate the SERPs, and voice search takes a larger share of the total search

landscape (further favoring Featured Snippets).

Take the query “CRM software,” for example:
This is one of the main, high-intent keywords we have been tracking for our CRM acquisition
efforts. If you couldn’t guess, this is a REALLY important keyword if someone is researching

CRM options.

¢ Monthly Search Vol: 74,000

Above the fold (before someone scrolls) we have:
* 4 Paid Ads
¢ Featured Snippet Paragraph
+ People Also Ask

* Asliver of the #1 ranking organic result

If someone doesn't scroll, the chances of them finding your link diminish as the SERP gets

more crowded.

TLDR; it is harder than ever to be found with the standard organic result placements -->

Cue: Featured Snippet optimization

HubSpHt
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""'*" crm software 4 Q

All News Videos Shopping Images More Settings Tools

About 5,620,000 results (0.68 seconds)

Zoho Online CRM Software - Customizable & User-friendly - zoho.com
www.zoho.com/CRM ~

Feature Rich and Suitable for All Business Sizes and Types. Get Started Now!

Save Over 60% - More Than 15M Users - Easy To Use - Integrated emails in CRM - Easily Customnizable
Types: Google AdWaord Integration, Document Library, Custom Dashboards Reports, Campaigns Integra...

Free Edition Standard Edition Professional Edition

from $0.00 from $12.00/ma from $20.00/mo

Free for 10 Users SMB Sales tracking tool A complete CRM solution
Software CRM - Salesforce.com Official Site .
www.salesforce.com/CRM/Software + a I

Grow Faster with the #1 CRM App. Learn About Salesforce Software!
Services: Sell, Service, Market, Connect

Ratings: Features 9/10 - Ease of use B.5/10 - Ease of set-up 8/10 - Prices 7.5/10 ! I

Pipedrive™ CRM Software - Super Easy to Get Started - pipedrive.com
www.pipedrive.com/Sales/CRM_Software +
Top-Notch CRM Built by Sales Pros for Small Sales Teams. Free Trial!

Pega CRM Customer Engagement - Gartner Names Pega a Leader
www.pega.com/CRM/2017-Gartner ¥
Gartner Recognizes Pega as a Leader in CRM in 2017 Report—Read the Report Now!

CRM Software (or Customer Relationship
Management Software) is a software category that
includes applications which help businesses build
strong relationships with their customers, boost
conversations, and improve revenue rates based on

customer data coming from multiple interaction

n
channels (phone calls, website ... S n I p p et

Best CRM Software Reviews & Comparisons | 2017 List of Expert's ...
https://crm.financesonline.com/

§ About this result B Feedback

People also ask

. |People
What is CRM software examples? v
What is a CRM platform? v AI S o AS k

What is the use of Salesforce CRM? v
Feedback

Best CRM Software | 2017 Reviews of the Most Popular Systems
www.capterra.com/customer-relationship-management-software/ ~
Find and compare CRM software. Free, interactive tool to quickly narrow your cheices and contact

T Ve
HubSpot CRM - Dynamics CRM - Zoho CRM - Salesforce
You've visited this page 4 times. Last visit: 9/6/17 F O I D

Best CRM Software Reviews & Comparisons | 2017 List of Expert's ...
https://crm.financesonline.com/ +

CRM Software (or Customer Relationship Management Software) is a software category that includes
applications which help businesses build strong relationships with their customers, boost
conversations, and improve revenue rates based on customer data coming from multiple interaction
channels (phone calls, website ...

Best CRM Software - 2017 Reviews, Pricing & Demos - Software Advice
www.softwareadvice.com/crm/ ~

Claritysoft is a customer relationship management (CRM) solution designed for midsize and large
enterprise businesses. It offers sales automation, customer service and support, marketing automation
and social CRM within a single solution.

What Is CRM Software? - CRM in Action: A Use Case - Common Functionality of ...

Best CRM Software for Small Businesses 2017 - Business News Daily
www.businessnewsdaily.com/7839-best-crm-software.html ~
Jun 16, 2017 - Here are the best CRM software solutions for small businesses, including free options

HubSpHt
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03/

WHERE DO FEATURED SNIPPETS
TYPICALLY SHOW UP?

Below are some guiding principles for how to find Featured Snippets in search results:

¢ They tend to show up for queries with questions words e.g. Who, How, Have,
What, Does, When, Where, Should, Which and Why

¢ They tend to show up for overarching or head topics

¢ People Also Ask *most times* lead to queries with Featured Snippets

¢ They tend to show up for higher traffic terms (but Google is adding more all of
the time)

HubSpHt
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04/

WHY SHOULD WE CARE ABOUT
SNIPPETS?

HubSpHt

+ Featured Snippets show up for many of the terms and queries your customers
will search for

* Mobile search has overtaken desktop search, and we expect voice queries

to dominate mobile search (71% of Featured Snippet-triggering queries lead to
dominating voice search, from a limited sample of 1,000 queries) - both Bing and
Google felt comfortable quoting that voice searches may become 50% of all mobile
searches by 2020

+ If you don’t have an effective strategy to capture how customers are changing

the way they search, you will fail to attract them


https://moz.com/blog/lessons-from-1000-voice-searches
http://www.campaignlive.co.uk/article/just-say-it-future-search-voice-personal-digital-assistants/1392459
https://googleblog.blogspot.com/2014/10/omg-mobile-voice-survey-reveals-teens.html

HubSpot | Winning Google’s Featured Snippet

05/
HUBSPOT VS. SNIPPETS

Even at a company like HubSpot (where we live and breathe all things inbound
marketing), we found there’s still work to be done when it comes to capturing Featured
Snippets. As of October 2017, we determined that the Featured Snippets we already
won only represented about 3% of the total snippets we could potentially be in. This left
a ton of room for HubSpot to increase the number of queries where we appear as the
Featured Snippet. However, gaining anywhere close to 100% of the Snippets is next to
impossible. Generally, Google will only pull content from pages that appear in position

1-10 on the search engine results page for the given query.

We capture 3% of the featured snippets that appear for queries our blog
posts ranks for on Google

8 |n featured snippet § Mot in featured snippet

HubSppt 12
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More often than not, Google tends to pick content from these URLs over other pages
further down on search engine results pages. When we looked at where HubSpot had
captured Featured Snippets in the past, the vast majority were pulled from blog posts

where we ranked on the first page of Google.

We knew there was an opportunity for traffic growth after examining all the Snippets
HubSpot could potentially capture, just by optimizing our blog content. The graph below
shows the number of queries we rank for on one page one of Google that have a featured

snippet HubSpot is not in. We saw a huge opportunity for traffic growth.

Mumber of Keywords We Are Not In The Snippet For By Position (blog.hubspot.com)

2500
2000
1500
000

These blogs are our best chance of having the most impact (i.e. getting into the

500 snippet). For the experiment we have picked 50+ of the highest traffic keywords

in this bucket.
0
i F ) 3 4 5 L T B 9 w0 n
—— 7 Keywords @06 1240 1920 170 W30 W20 1450 1490 W40 1410 1280

We considered queries where we already ranked in positions #1 - #3 as the low hanging
fruit to optimize for Featured Snippets. In an effort to capture more Featured Snippets, we

created a series of experiments to inform how we should optimize our content.

HubSpHt
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05/
SEO TEAM'S EXPERIMENTS AND RESULTS

Experiment #1

Question
Does optimizing for the Featured Snippet by providing simple, consistent HTML code

cause us to win Featured Snippets?

Answer

B

Ty "

i _'ﬁ
*".-i' - .

< AWESOME!

HubSppt 14
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Process

Matthew Barby, HubSpot's Director of Acquisition, has expressed that clean and consistent
code could be a huge factor in winning Snippets. Using this “clean code” principle as a
guide, the Web Team created a Featured Snippet code (found below) which allows users to

add content optimized for Featured Snippets to any blog post or web site.

Experiment steps:

1. Identified 173 high traffic blog post URLs that we're ranking position #1 - #3 for a

query that has a Featured Snippet in the SERP that we do not currently own.

2. Randomly split URLs into a Control Group (86 URLs) and an Experiment Group (87

URLs)

3. Control group blog posts were not manipulated -- this was the baseline we used for

the frequency that we naturally appear in Featured Snippets

4. Experiment group blog posts -- we added the new, clean code to the top of the posts
a. Wrote copy optimized for the Featured Snippet (either new copy or took copy
from within post)
b. Use format that current Featured Snippet is in (paragraph or list)

5. Submitted experiment group URLs to Google to be re-crawled.

6. Tracked Featured Snippets daily for 4 weeks.

Here is an example of the optimizations we made to one of the blog posts in the
experiment group.

An example of the Feature Snippet code that we added to the source code of a blog post

<div class="hsg-featured-snippet">
<h2>Strategies to Motivate your Sales Team:</h2>
<ol>

=W R

<1li>Build trust with the pecple on your team.</li>
<li»Ask your direct reports how they like to be managed.</li>
<li>Understand your direct reports' personal and professicnal goals.</li>

<li>Make sure they're covering the basics.</li>

W -] W

<li>Set daily, weekly, and monthly goals.</li>

w

<li»Figure out where the issue lies.</li>
10 | <li>Let people pick their own rewards.</li>
11 <li»Give great rewards.</li>

12 | </ol>

13 | </div>

HubSpHt
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Below: what it looked like on the front end of the HubSpot blog:

Strategies to motivate your
sales team:

1. Build trust with the people on your team.
2. Ask your direct reports how they like to be managed.

3. Understand your direct reports’ personal and professional
goals.

. Make sure they're covering the basics.
. Set daily, weekly, and monthly goals.
. Figure out where the issue lies.

. Let people pick their own rewards.

[ N IR NERT T

. Give great rewards.

This is what the Featured Snippet code looks like when it is successfully pulled into the

Google Search Results in the same format:

HubSpHt

how to motivate sales team

v Q

Al Videos News Images Shopping More Settings Tools

About 962,000 results (0.71 seconds)

Strategies to Motivate your Sales Team:

1. Build trust with the people on your team.

2. Ask your direct reports how they like to be managed.

3. Understand your direct reports' personal and professional goals.
4. Make sure they're covering the basics.

5. Set daily, weekly, and monthly goals.

6. Figure out where the issue lies.

More items...

How to Motivate Your Sales Team: 8 Tried-and-True Strategies
https://blog.hubspot.com/sales/motivate-your-sales-team

@ About this result

B Feedback
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Results

It worked ... and very well.

Less than 24 hours after submitting the URLs to Google to be re-crawled, we acquired 7 net
new Snippets in our experimental group. We tracked these URLs and queries for 4 weeks,
and as you can see from the graph below we consistently won 8-12% of the Snippets

that we optimized for versus the natural win rate of 1-2%. These results were statistically
significant.

For posts that moved into the Featured Snippet, we saw an overall 10.5% increase in the
number of clicks from the SERP, a 10.13% click-through-rate increase, as well as a net

positive impact on post traffic.

% Featured Snippets Won (95% confidence bands)

0.200 = Control %
== Frperiment %

Control Upper

0150 Control Lower

== Experiment Upper
0.100 == Experiment Lower
0.050
0.000

9/10 97 9,24 1041

Note: Since Snippets are an algorithmic feature by Google, there is a lot of variation on
when they show up for queries and what content is selected to appear. We tracked these
snippets every day for 4 weeks to account for the appearances, disappearances, and

content switching.

HubSpHt
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Experiment #2

Question

Does the clean formatting of the headers (h2s and h3s) in a post cause us to win List
Featured Snippets?

Answer

Process

Our Featured Snippet research had revealed Google’s ability to pull list Snippets from
headers within a page. For example, if you had a blog post with a list of the best personal
websites, Google could pull the names of the websites for a List Featured Snippet. Typically

h2s are pulled as the Snippet title and h3s as the list items in the Snippet.

HubSpHt
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18 of the Best Personal Websites
We've Ever Seen

Resumes

‘Whether you create a single-page site or a larger portfolio, the web
resUme seves as a mare parsonalized option for sharing information
and demanstrating your technological skills — and it can be used by all
types of job seskers,

Even if you have very little work experience, you can leverage a
wehsita to build a better picture of your capabilities and yoursalf as a
candidate, while leaning on your traditional resume to provide the
basic background information.

1) Gary Sheng

Fon Chicage-buod,
[T S— [ ]
s walonma brikan in tha From of Karsss BBO. L

Unlike a standard resume document, Sheng's website makes it easy for
him to include logos and clickable links that allow his software
engineering and web development skills to shine.

We love that visitors can choose to scroll down his page to view all of
the website’s categories {“About Me,” "My Passion,” etc.], orjump te a
specitic page using the top navigation.

The "My System" section reads like a company mission statement, and
this personal touch helps humanize his work and make him more
memaorable.

2) Raf Derolez

lou Faure

Originally we thought this was great news for us, since HubSpot has a ton of listed/
numbered posts. But as we dug further, we still couldn’t figure out why Google wasn't

picking our posts as Featured Snippets or pulling them with poor formatting.

Padraig O'Connor, HubSpot's Acquisition and SEO Manager, hypothesized that: format
matters. Since Google uses an algorithm to extract content for the Snippets, if something
isn’t formatted cleanly (so it can understand what's going on), it will skip that result. For lists
where we won Featured Snippets, the formatting in the SERP looked as if Google wasn't
able to identify “1)” as a number, in a header as a list item. Here is an example of Snippet
we owned. Although we won, Google was confused about the numbers, header content,

and information hierarchy.

HubSpHt 19
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How to Write a Standout Marketing Resume

1. Know Your Target. You never start a marketing campaign without
knowing who you want to reach. ...

. Define Your Unigue Value Proposition. ...
. Determine Your Messaging Strateqgy. ...

. Make Sure Your Resume Gets Seen. ...
. 1) Length. ...

. 2) Formatting. ...

. 3) Writing Quality. ...

. 4) Location.

e o~ O W M

More items...

How to Write a Marketing Resume Hiring Managers Will Notice [Free ...
hitps://blog.hubspot.com/marketing’/how-to-write-a-standout-resume

About this result Feedback

As you can imagine, this is not a good experience for the searcher -- would this Snippet

entice you to click through?

motivational speeches 5, Q

All Videos mages Mews Books More Sallings Toals

About 2 970,000 results (0.52 saconds)

Cookies help us deliver our services. By using our services, you agres bo our use of cookies,

22 of the Best Motivational Speeches

o 1)K ..
« 2) David Foster Wallace: "This |s Water" (20058] ...

+ 3) Brené Brown: "The Power of Yulnerability"
{2013) ...

« 4) Al Pacino: "Inch by Inch™ (1999) ...
« 5) Steve Jobs: "How to Live Before You Die” (2005)

b FORTIOE FAVORS

+ G) Ellen DeGeneres: Tulane University Commencement Speech (2009)

More items...

22 of the Best Motivational Speeches of All Time - HubSpot Elog

httpe:blog. hubspot.comimarketing/best-motivaticnal-speeches

Alpout this result Feedback

HubSpot 20
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We wanted to test if formatting the headers in our list posts impacted the amount that is
pulled into Snippets.
Here are the steps that we took to run this experiment:
1. Identified 62 high traffic blog post URLs that we're ranking position #1 - #6 for a query
that has a List Featured Snippet in the SERP that we do not currently win.
2. Randomly split URLs into a Control Group (31 URLs) and an Experiment Group (31
URLs)
3. Control group blog posts weren’t manipulated -- this was the baseline we used for
the frequency that we naturally appear in Featured Snippets
4. Experiment group blog posts -- cleaned up header format and code
a. Made sure post's hierarchy was h1 (overall page title) -> h2 (subheader) -> h3 (list
items)
b. Added h2 if one did not exist
c. Changed header list format from “1)” to “1.”
d. Removed any extraneous or unnecessary tags from the headers (like <span>,
<strong>, etc.)
5. Submitted experiment group URLs to Google for re-crawl and indexation.
6. Tracked Featured Snippets daily for 10 days..
Results:
Making a few simple formatting changes led to some interesting results (Read: we added
no content; we simply changed the numbering of headers and the HTML tags). We won
between 10-15% of the Snippets for posts we changed the formatting for. Compared to
the normal win rate of 0-5% these results were significant. The experiment resulted in a net

increase of traffic for posts where we moved into the Snippet.

HubSpHt
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% Featured Snippets Won (95% confidence bands)

0.25 == Control %
== Experiment %
02 Control Upper
Control Lower
== Experiment Upper

0.15
== Experiment Lower

0.1

0.05

/[

Experiment #2.5

0
9/20 os2z2 0/24 9/26 9/28

Question
Which HTML element does Google prefer for List Featured Snippets (headers or list items)?
Answer
It seems like Google prefers <li>, but it needs to be tested more.
Process
You may be thinking: Now that we know both the Featured Snippet code AND the clean
headers work well for winning list Featured Snippets, which is the better one to use?
For a post that was already winning a List Snippet (one that we acquired from Experiment
#2 by cleaning the headers):
1. We added a Featured Snippet code on the page
2. Made a slight change so we could tell which version Google selected (we swapped
the order of HubSpot and Pexels).
3. Monitored snippet for 1 week to see if Google kept content from headers (<h2> +

<h3>), or swapped the Snippet content for the clean code (<li>)

HubSpHt
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Featured Snippet module added:

M =] &y A s L b

[ i i
[ PR G T T o T T

VERSUS

<div class="hsg-featured-snippet">
<h2>Best Websites for Stock Photography</h2>
<ul>

<li>Life of Pix</li>
<lizHubSpot</li»

<li>Pexels</li>
<li>Gratisography</lix

<li>Jay Mantri</li>

<1i>I50 Republic</li>

<li>New Old Stock</Llix
<liz»Pixabay</lix

</ful>

</div>

Header formats that currently won the Snippet:

O =1 & N B W R

e i i i i el i
o I TR -4 [T < S U T - B s I (s

Results

After submitting the URL to Google, within 24 hours Google flipped the Snippet from
using the headers (which it was currently using) to the newly added Featured Snippet
code. The only difference was the HTML elements. This suggests Google prefers <li>
elements for its List Snippets, but there’s still more research to be done. We suggest

trying this test out on your own content and seeing what Google prefers for your

specific site.

HubSpHt

<h2>Best Websites for Stock Photography</h2>
<h3>Life of Pix</h3>

;AébPexels{th}
;AQBHubSpotCIhBJ
;AébGratisography{Ih3>
;ﬁé>Jay Mantri</h3»
-;.'1:1;3130 Bepublic</h3>
;Aébmew 0ld Stock</h3>

<h3>Pixabay</h3>

23
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Experiment #3

Question

If we are not ranking on the first page of Google for queries that have a People Also Ask
Snippet, can we get into them by adding the clean code?

Answer

No, when we did this experiment on queries where we ranked lower than position ten the
experiment did not work. The takeaway is that you almost always need to be on page one

of Google to get into the People Also Ask box or a Featured Snippet.

HubSpHt
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06/

HOW TO OPTIMIZE YOUR CONTENT FOR
FEATURED SNIPPETS

There are a ton of tools to scale the process for identifying and optimizing for Featured
Snippets -- but if you don’t have an unlimited budget here’s a very simple way for hunting

down Featured Snippets your page could win:
1. Identify your target keywords for your piece of content, as well as Who, What,
When, Where, Why and How queries related to your content. Use a keyword research
tool to find keywords for which your content is ranking above position 10.
2. Open a new window on incognito and navigate to the Google search domain you
are creating the content for (Google.com/ Google.de/ Google.fr etc). Type in each of

the keywords one at a time and see if there is a Featured Snippet present.

Once you have a high-traffic query (or queries) where your page ranks in the top 10
positions and a Featured Snippet exists, add the Featured Snippet code to the top of
your page. Even if there is not a Featured Snippet, you should still consider adding the
code as one might appear in the near future. Google is adding new Snippets to the
search engine all the time; if the page is optimized you will have an advantage when one
appears. If there is a Snippet on multiple queries, you can add the code throughout the

page or at the bottom of the page as an FAQ section.

HubSpHt
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How to Research & Write Content for Featured Snippets:

The contents of the Snippet should be in line with the content you are writing (and you

can even reuse already written content if it answers the query). Look at the content that's
currently winning the snippet for a given term to get ideas of what you should write in the
Featured Snippet code (but don't copy!). Try and improve on what's already out there and
keep it short and sweet. Google tends to prefer when Featured Snippets are less than
about 50 words.

Include the keyword you are optimizing the snippet for within the answer part of the
Featured Snippet code. This will be bolded when someone does a search for the given
query. Try to include the question in the <h2> or title of the snippet.

Try to add a hook to your Snippet, something that will make people want to click-through.
Not all Featured Snippets will drive traffic, but you can do your best to make sure that they
do. For example, we found getting into the Snippet for “Facebook cover photo dimensions”
did not drive additional organic traffic to our website. People understood the dimensions
and left the SERP.

How did we add a hook? We gave the searcher multiple reasons to click though from the
search engine results page. They can see the additional do’s and dont’s of Facebook cover

photos and get a free cover photo template.

Eﬁ: SLE facebook cover photo dimensions L, Q

Woluma: 9,500 mo | CPC: 50.00 | Competition: 0 & 8

All Images MNeaws Vidacs Boaks Maora Satlings Toals

About I3,300,000 results (0.33 secands)

YWhat is the Best Size for Facebook Cover Photos?
Make sure your cover photo will look fabulous from
the get-go by making sure it's optimized for the right
dimensions: 851 pixels wide and 315 pixels tall for
deskiop, 640 pixels wide by 360 pixels tall for
mobile. May 27, 2016

Facebook Cover Photo Do's and Don'ts [+Cover Photo Templates]
https:fblog hubspot. comi/marketing/facebook-cover-pholos-best-practices-ht

g About this rasult B Feadback
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You can add a hook to list articles by having more than the seven that Google will pull. Let's
say you're writing a blog post on free editing software - your blog post should have 7+

pieces of software listed to encourage searches to click-through and see them all.

\'6 Best free video editing

software

1. Machete Video Editor Lite (Windows)
2. Avidermnux (Windows/Mac/Linux)

3. WeVideo [Cloud-based)

4. VSDC Free Video Editor (Windows)
5. Wondershare Filmora (Windows/Mac)
&. Blender (Windows/Mac/Linux)

7. Lightworks (Windows/Mac/Linux)

8. Shotcut (Windows/Mac/Linux)

9. HitFilm (Windows/Mac)

How to Use the Featured Snippet Code
The code varies slightly depending on whether you're trying to capture a Paragraph or List

Snippet. At the top of your post, add this clean HTML code:

For Paragraph For List
<h2>QUESTION</h2> <h2>QUESTION</h2>
<p>ANSWER</p> <ol>
</div> <li></li>

<l1></li>

<l1></li>

<l1></li>

<l1></li>

<l1></li>

<l1></li>

</ol>
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Example of Well-Structured Blog Post

Here is an example of a well-structured blog post that has been optimized for the Featured

Snippet:

Google  bavemaiist L Q
“iohume. 2800w | TPC. $10.07 | Competiun. 080 & . H H
AN Shopping  Mews  Videos  Images  More Sellings  Taals KeyWO rd : B uy emal | I ISt

Abaul 233,000,000 results (0.79 seconds)

Average monthly volume: 2,900

Buy Business Email List - 95%+ Deliverability Guaranteed
[E) www hookyeurdata com/buy_businessfemal_lists ~

Human-verified husiness amail addresses at 3 low prica. Na hiddan feas, Buy now!
Premium Centacts - Ready-Mede Lists - Mo Bounce Back

Buy Email Lists - The Highest Quality Email Lists - infousa.com

Issues: Paid dominates ($10cpc, 4 ads top),
L e organic pos #1squeed to below the page.

Purchase Email Lists - NationalDataGroup.com
wernw.niationaldatagroup.com/ *

20M+ Businesses & I558s Consumers. Call Kow Or Comglete Quats Farm! Fe at ure d S n | p pet = Req u | reme nt to even be

Buy and Own Your List - Guarantecd Accuracy
Categories: Business Emall Lists, Cansumer Emal Lists.

Optn Emall - BEB A+ snd Acredied - CUStEIZe Your List releva nt for this SearCh -term'

Buy Email Lists Now - The #1 Rated List Provider - exactdata.com

(5] woww exacidata com/Email_Lists =

Inc 500 Ranked. Over 34.972+ Satisfied Clients. Guaranteed Results. Contact Us! (/_\\ Ay e AT
CAN-SPAM Complant - 100% Opl-n Emails - Verified Every 20 Days w& /.' B

Build + Purchasa Onling - DNC-Gormpliant Fhone Lists - Reguest & Gall Back - Targeted Sales Laads il

How to Buy Mailing Lists

1. Contact a reputable list provider "% How to Buy Mailing Lists

2. Requestto segment by relevant demographic and/or psychographic data and
ask for a free sample.

3 Get a quote for the size of the malling list you need 2. Request to segment by rebevant demographic sadiar

4. Consider a more inbound approach to marketing before deciding to buy or rent WOI"I USIng FS mOdU Ie pepchographic data and ask far a frae sample,
——

a mailing list.

1. Contact a raputabla list providar.

- 3. Get 2 quote for the size of the mailing list you need.

) L . . Corichar 4 mors inbisurd spprosd
Why Buying Email Lists Is Always a Bad |dea {And How to Build Yours ... deciding ta buy or rant a mailing st
https- blog.hubspotcom/blogd . /why-purchasing-emaiHists is always - bad-ides. aspx

markating bsfore

A Recap on How to Optimize for the Featured Snippet
Here’s a reminder of some quick tips for Featured Snippet optimization:
¢ Check if there is a Snippet on the SERP and whether it's a Paragraph or List
¢ Add the appropriate Featured Snippet code to the top of the page
* Keep your paragraph to less than 50 words and lists to short sentences
¢ Include the query within the answer when possible
+ If you are optimizing for multiple Snippets, add additional Featured Snippet code

throughout the content or in an FAQ at the end
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