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The Situation
Leading up to the event, raffle tickets are sold for 
$100 each or 3 for $200, for a chance to win one of 
40 enticing prizes. The prize list included a new car, a 
Mediterranean cruise, and a grand prize of $100,000. 
While ticket sales over past years have done their job of 
raising money, Event Coordinator Pat Kubene Simacek, 
wanted even more community engagement and tickets 
sold than the previous year. 

In order to sell more tickets, Blue Star Design was tasked 
with promoting raffle ticket sales and the Gala on social 
media. Event planners also hoped to save money and 
reduce the 2015–2016 campaign’s marketing budget. 
We gladly stepped up to the challenge. 

or 39 other great prizes!

WIN A 7-DAY 
TRIP FOR TWO 

TO HAWAII 
Purchase raffle tickets online: 

straightfromtheheartevent.org

STRAIGHT FROM THE HEART RAFFLE

Proceeds benefit cardiovascular services for the communities 
of Avon, Fairview and Lutheran hospitals.

Prizes will be drawn at the 
Straight from the Heart Gala on February 11, 2017.

or 39 other great prizes!

Purchase raffle tickets online: 
straightfromtheheartevent.org

STRAIGHT FROM THE HEART RAFFLE

Proceeds benefit cardiovascular services for the communities 
of Avon, Fairview and Lutheran hospitals.

Prizes will be drawn at the 
Straight from the Heart Gala on February 11, 2017.

WIN
$100,000  
IN CASH 

or 39 other great prizes!
Purchase raffle tickets online: 

straightfromtheheartevent.org

STRAIGHT FROM THE HEART RAFFLE

Proceeds benefit cardiovascular services for the communities 
of Avon, Fairview and Lutheran hospitals.

Prizes will be drawn at the 
Straight from the Heart Gala on February 11, 2017.

WIN A 5-DAY 
TRIP FOR 
FOUR TO

WALT DISNEY 
WORLD 

Community West Foundation’s Straight from the Heart 
Red Tie Gala and Raffle isn’t just another fancy party. 
Through raffle ticket sales, this annual event raises money for cardiovascular outreach programs, technology, and 
research in the communities served by Cleveland Clinic’s Avon, Fairview, and Lutheran hospitals. In past years, 
proceeds have provided defibrillators to area fire departments and the fitness center at Lutheran Hospital, funded food 
and fitness events for children to promote healthy lifestyles, and provided early heart attack care education.
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The Strategy
Blue Star Design’s social media manager, Colleen 
McCarthy, promoted the event primarily on Facebook 
using boosted posts. “I ended up focusing the vast 
majority of my efforts on Facebook. It has to do with 
targeting the right age group,” Colleen explains. She 
added that younger audiences weren’t the primary 
target for this project, because although they might 
be interested in some of the prizes, they might not be 
interested in spending their hard-earned (and sometimes 
limited) dollars on raffle tickets.

However, Colleen says, “Gen Xers and Baby Boomers 
have the money. And they’re on Facebook much more 
so than other platforms. I did some posting on the other 
platforms, but I just knew I wasn’t going to get the same 
ROI I would on Facebook.” Colleen ran ads on Facebook 
from November 2016 through February 2017, right until 
the night of the event.

To entice people to buy tickets for the raffle, Colleen 
used language that helped them envision their winnings 
and took into consideration the context of the event. For 
instance, one ad campaign read: 

“Is your Valentine expecting the usual roses, teddy bear, 
or box of chocolates this year? Exceed their expectations 
with a European Mediterranean cruise for two! Can you 
say best Valentine’s day ever? Before you pack your 
bags, buy your raffle tickets today.” 

This kind of ad copy helps the viewers envision an 
amazing trip for two — truly the best Valentine’s gift ever. 
With a subtle reminder to buy tickets, the ad isn’t pushy, 
is relevant, and enticing. Paired with a picturesque photo 
of what your cruise could look like, it’s no wonder why 
Colleen’s ads drove so many people to the Straight from 
the Heart event page.



Straight 
 from the

WIN $100,000
IN CASH,

OR ANY ONE OF OUR OTHER 
FABULOUS PRIZES!

A MOTORCYCLE,

A VACATION GETAWAY,

Purchase raffle tickets online: winforhearts.org
Proceeds benefit cardiovascular services for the communities of Avon, Fairview and Lutheran 

hospitals. Prizes will be drawn at the Straight from the Heart Gala on February 11, 2017.

STRAIGHT FROM THE HEART RAFFLE

The Stats
The Facebook ads ran through the winter 
months. Looking at the results, you’ll see that 
significantly more ads were run in December. 
However, this wasn’t just because Colleen 
thought December would drive more results. 
“We were trying to encourage people to buy 
tickets for their loved ones for Christmas. 
It was easy to create a theme around the 
holidays and the different prizes, too,” Colleen 
says. Much like the Valentine’s Day example, 
Colleen used holidays and events to her 
advantage when crafting her strategy for 
Straight from the Heart. 

The targeted ads reached over 44,000 people 
in the month of December, putting the Gala 
on the forefront of prospective ticket-buyer’s 
minds right as Christmas rounded the corner. 
At the conclusion of the campaign, her ads 
reached over 79,000 people, with over 8,000 
instances of engagement, and Straight from 
the Heart’s Facebook page received 175 new 
page likes.

Month Posts Spend Reach Engagement

November 7 $300 17,516 873

December 28 $1620 44,344 6,125

January 16 $250 13,097 1,184

February 11 $90 4,905 328

Total: 62 $2,260 79,862 8,510

February 11, 2017
______________________________

PAY TO
THE ORDER OF ___________________________________________________________

___________________________________________________________________________________________________________________DOLLARSOne Hundred Thousand and 00/100
$ 100,000.00

2017 Official Ticket 
Please retain for your records.

Drawing will be held on  
Saturday, February 11, 2017.

Winner(s) need not be present to win.

Thank you for your support!
Good Luck!
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Join us on social media.
Winners will be posted online – live from the Gala.

@SFTHevent @SFTHevent

facebook.com/straightfromtheheartevent.org

Tickets: $100 each or 3 for $200Proceeds benefit 
cardiovascular services  

for the communities  
of Avon, Fairview and  
Lutheran hospitals.

Information:  
440.360.7416
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Win $100,000 or one of 39 other great prizes!

The Outcome
Straight from the Heart sold 408 more tickets during the 2016-
2017 campaign than they had the previous year. Additionally, the 
campaign concluded under budget, and the creative spend in order 
to sell those tickets was $7,745 less than the previous year. The 
largest gain in sales was from online purchases, as opposed to 
in person or mail order. On a smaller budget, Blue Star was able 
to generate more online ticket sales for this worthy cause, a true 
success story.

info@bluestar-design.com | 216.334.1312 | bluestar-design.com 

4164 Lorain Ave. Cleveland, Ohio


