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to raise the game

3 ways Tim Horton’s Foundation Camps is using
Workplace to Connect Frontline Workers!

Tim Horton’s Foundation Camps supports kids from disadvantaged circumstances between the ages of 12 and 16 at a
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time in their lives when they are determining who they will become as adults. Using camp as the vehicle to create
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connected, especially when they don’t have access to a computer and no company email address? Here’s
how Tim Horton’s Foundation Camps is using Workplace to bring their frontline workers together:
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