A Data Management Platform (DMP) is a really useful piece of ad-tech thabt can
help you aggregate your first- and third-party data so that you can understand
more aboub your audience and Gailor advertising messages to them. However, a
conbract with a DMP provider can ofGen incur a hef6y annual or monthly fee so
before commibting to bGhis, check out how Eyeota is able o provide you with the
same DMP capabilities
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About Eyeota

Eyeota is the global leader for local audience data with over 1.5 billion unique profiles. Eyeota provides marketers with the data they need to reach the right online

audiences and cut campaign waste whilst also enabling publishers to monetize their audiences more widely. In addition, our data delivers deep audience insight

to both marketers and online publishers to help them understand their customers in a new way — as human beings. Eyeota supplies third party audience data to

all major global and regional ad buying platforms, DSPs and ad networks. The company was founded in 2010 and has offices in Berlin, London, Melbourne,
Singapore, Sydney and Tokyo. To find out more, visit:

www.eyeota.com




