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Social Media is Essential

A social media presence on many of the main networking platforms
can improve your firm's brand and visibility across the web.

The most important first step to your social media strategy is
determining what social media channels your ideal client uses often.
For example, if you are a business law firm, LinkedIn will be crucial to
networking with budding and established businesses.

Although it can be good to have your business listed on a variety of
platforms, focus your posting efforts where your ideal clients spend
their time.

But it can be hard to get started when there are different
requirements to use each site and different ways businesses are
shown on each platform.

This guide will serve as a resource for creating and updating the
profile for your firm on Facebook, Twitter, LinkedIn, Instagram, and
YouTube.

In this cheat sheet you will learn:
Basic setup for each platform
Best practices for posting and updating your profile

Strategies to get more out of your basic profile & resources
to take it to the next level
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I3 Facebook

Facebook should be one of the first places you look into for
investing your social media marketing efforts. With more than
1.3 billion people logging into their Facebook every day, there
is a wide, active audience browsing through profiles and feeds

regularly.

THE BASICS

SOCIAL MEDIA CHEAT SHEET FOR LAWYERS

BEST PRACTICES

Every law firm needs a business Facebook Page. This allows people
to “like” the page instead of adding your law firm as a friend. This also

allows others to post a review of your firm!

Profile Recommendations:

Profile picture - Use your logo as a profile picture so your brand is
easily recognized

Cover photo - Upload a nice picture of you & your staff

Basic information - Make sure the phone number, address, and

about section is completed

Ideal Image Dimensions
Profile Picture: 170 pixels x 170
pixels

Cover Photo: 828 pixels x 315 pixels

T I

Effective Posts Ineffective Posts
News articles about your - Poor quality photos
firm - News articles not
Blog posts from your pertaining to your firm's
website work
Office updates - Posts without a clear call
Photos of work events to action
Videos

Pro Tip: Facebook has recently decreased the organic reach of business posts,
which means your posts will only reach about 2% of the people who like your
page. Every post on your page can be “boosted” to the people that like your page
so that more people will see the post on your feed. Start by putting $5 behind

every important post to get your content onto people’'s news feeds.

WWW.CRISPVIDEO.COM

ADVANCED STRATEGIES

Create advertisements for your firm. Facebook makes it easy to target
people based on characteristics like whether they have visited your
website or whether they are in your area. Check out our Facebook

Targeting Webinar to learn how to get started.
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Il Facebook Examples

Berry Law Firm in Lincoln, Nebraska fights for veterans’ rights. He
uses his Facebook page to post his Crisp brand video and content
from his blog that would be relevant to potential clients.

Berry Law Firm

e July 15, 2016 - @ Berry Law Firm

FisEs February 28 at 11:54am - @

Qur country's victories came at a price. Some veterans are still paying
that price. The Department of Defense has failed to undertake adequate research
efforts to fully understand the health risks of burn pit exposure.

We aggressively seek financial compensation and medical benefits for
Veterans injured during military service. From combat wounds or
training injuries to post-traumatic stress (PTSD) or chemical exposure,
we welcome Veterans from all branches of service.

http://hubs.lyHO3DAYCO

y ok kK

came at a price and that price is still being paid by some
veterans in terms of

Qs 1:09 LF F] 21 dx

269K Views
Like Comment Share @~ Can You Receive VA Disability Benefits for Burn Pit
@O +: Dave Reichart, Billy Bob and 3.4K others Chronological ” Exposure? | PTSD LaWyers
2 PTSDLAWYERS.COM | BY BERRY LAW FIRM
View previous comments 2of 179
H Philip Louis Beckerich True ) . m -
=74 Like - Reply - March 13 at 7:52pm Like Comment Share
| Coty Stafford | suffer from tbi and ptsd | also have sleep apnea .
but the VA said that my sleep apnea is not service connected. Do O John Stevens Berry Chronological ~
| have a leg to stand on to fight them over it
Like - Reply - 6 h A 5
e A H Jacqueline Rowe Berry Nice photo
¥ Berry Law Firm Sometimes information needs to be %
Like - Reply - @ 1- February 28 at 12:30pm

resubmitted to the VA because they overlook important
items. If you would like assistance with appealing a claim,

please give us a call at (888) 883-2483. m Write a comment...
Like - Reply - 2 hrs

m Write a comment...

Press Enter to post.

Press Enter to post.
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@) Instagram BEST PRACTICES

Instagram is an easy addition to your firm if you are looking
to attract younger clients. Photos can be posted to Instagram l
from any mobile device in any size. In addition, your Facebook
and Instagram can be linked for crossposting to maximize your I
exposure. Effective Posts Ineffective Posts
T H E BAS I CS High quality photos with - Fuzzy photos
a high resolution - Photos without captions
Instagram does not have specific business accounts. To get started, Captions that include . Photos you have already
create a basic profile. hashtags relevant to your posted before
practice - Posts promising results
Profile Recommendations: - Pictures of your office for potential clients
Username - Use the name of your firm that will be easy for people to . Staff biographies - More than one post per
search. You want people to know it is your firm, but try not to make it day
too long.
Profile name - Enter the full name of your firm here. Pro Tip: Instagram does not allow for hyperlinks in their captions. If you would like
Biography - Enter a description of your firm, where you are located, to post about a blog post, add the link in your biography and write “Link in Bio” to
and include a link to your website. your caption.

ADVANCED STRATEGIES

Ideal Image Dimensions

Facebook owns Instagram, so you can create advertisements for

Profile Picture: 110 pixels x 110 pixels your firm on the Facebook Advertising platform and target the same
Posts: Any size, at least 1080 pixels wide audiences. Check out our Facebook Targeting Webinar to learn how to
get started.
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@) Instagram

Herrman & Herrman Personal Injury Law Firm uses Instagram
to post about philanthropy events in the community and
events that they host throughout the year.

(8 herrmanlawfirm m
Cole Park
56 views 4w

herrmanlawfirm Thanks to all who showed
up to the Corpus Christi Young Lawyers
Association-Puppy Love 5k this morning to
support P.A.A.C. of Corpus Christi! It was a
great turnout! *: $€3 % Q k- #corpuschristi
#run #5k #puppylovebk

@ Add a comment... ooo
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Limited to first 500 families

10YS For 1'01

‘; =' . herrmanlawfirm m
| Herrman & Herrman, ...

keef_topher92, lupe1961 and 14w
chelc_mt like this

herrmanlawfirm Due to uncertain weather,
we rescheduled today's event to next
Saturday, December 10th. Same time, same
place: 12 - 5 p.m, 1201 3rd St., Corpus
Christi, TX 78404.

We apologize for the inconvenience and
we hope to see you all next Saturday!
#toysfortots #happyholidays

@ Add a comment... coo
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B YouTube

YouTube is the second most used search engine in the world. If
you have created a brand video or FAQ videos for your law firm,
it is best to not only put them on your website, but also upload

them to a YouTube Channel for your firm.

THE BASICS

SOCIAL MEDIA CHEAT SHEET FOR LAWYERS

BEST PRACTICES

Every law firm can create a basic YouTube account to upload videos

to your channel.

Profile Recommendations:

Profile picture - Use your logo as a profile picture so your brand is
easily recognized. The image will be cropped into a circle.

Channel description - Add in a brief description of your firm. Include
contact information, your location and your website. This will be
posted with all of your videos.

Channel name - Include a generic description of your firm such as
“New York Personal Injury Lawyer” in addition to your official name
so that people who are looking in your location or for your specialty
can easily find you.

Tags - Add tags to your channel and videos that pertain to your type
of law. Don't be afraid to add too many as this is how people can find

your videos.

Ideal Image Dimensions
Profile Picture: 800 pixels x 800 pixels
Cover Photo: 2560 pixels x 1440 pixels

e

Ineffective Posts

Effective Posts

FAQ videos - Poor quality videos
Brand videos - Videos without a clear
message & call to action
Videos that don't include

Client testimonials
Videos posted often at

regular intervals your logo and brand

Pro Tip: YouTube will automatically generate captions for your videos. Click on
the CC button after uploading to make sure the captions are accurate.
Pro Tip: People watch high quality videos longer, which improves your search

ranking. Upload videos with a clear picture and audio for the best results.

ADVANCED STRATEGIES

Any YouTube video can be turned into an advertisement and played
before other YouTube videos using Google AdWords platform. Google
AdWords makes it easy to target people who have visited your website or

who have been searching for your type of legal services on Google.
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B YouTube

Jocelyn Stewart is a UCMJ court-martial attorney in Tacoma,
Washington. She uses her YouTube channel to post her Crisp
brand video and Crisp frequently asked question videos.

Law Office of

JOCELYN C. STEWART

how do i write a letter of reprimand rebuttal?

» » o) 002/135

How Do | Write a Letter of Reprimand Rebuttal? - Law Office of
Jocelyn C. Stewart

Jocelyn Stewart

; 801 views

4 Addto @ share  +e* More %3 Po

Published on Dec 28, 2015
Jocelyn Stewart is a UCMJ court-martial attorney who specializes in defense of allegations of sexual assault for all branches of the military
worldwide. In this video, Jocelyn describes how a service member should rebut a letter of reprimand. For questions on how to respond to a

SHOW MORE
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) 007/336

UCMJ Court-Martial Military Defense Attorney - Jocelyn Stewart

Jocelyn Stewart

z 1,259 views
=+ Addto @ Share e+ More % s Po

Published on Dec 16, 2014

Showcase video of the Law Office of Jocelyn C Stewart (http://www.ucmj-defender.com), run by former Army JAG, UCMJ court-martial attorney
who specializes in defense of allegations of sexual assault for all branches of the military worldwide. This video features commentary on the

SHOW MORE
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F1 Twitter

Twitter is a good way to tap into the local community. The
platform is also a great resource for finding resources to build
your firm or connect with thought leaders in your practice area.

THE BASICS

SOCIAL MEDIA CHEAT SHEET FOR LAWYERS

BEST PRACTICES

There is no difference between a personal Twitter account and

a Business Twitter account.

Profile Recommendations:

Handle - This is your Twitter username unique to your firm. Shorter
handles are better so often we recommend the abbreviation of your
firm.

Cover photo - Upload a personal picture of your staff or office or a
generic photo of your local courthouse or city

Basic information - Twitter has spaces for your location & welbsite
Biography - Add in the type of law you practice and the slogan for

your firm

Ideal Image Dimensions
Profile Picture: 400 pixels x 400 pixels
Cover Photo: 1500 pixels x 500 pixels

w "¢

Effective Tweets

Ineffective Tweets

News about your firm or Messages over 280
cases characters

Resources for people in Retweets from
your community controversial accounts
Videos from your Tweets with just links
YouTube page and no text/images

Links to blog posts

Pro Tip: You can tag other accounts by typing the “@" sign & then entering their
Twitter handle.

Pro Tip: “Retweeting” means taking someone else’s tweet and posting it to your
feed. "Quoting” a tweet takes that message and allows you to add a comment

before it appears on your feed.

WWW.CRISPVIDEO.COM

ADVANCED STRATEGIES

Any tweet can be promoted to appear on more people’s Twitter feeds,
even if the person is not following your account. Twitter allows you to
target people based on their age, interests, and location.
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1 Twitter

Gourley, Rehkemper, and Lindholm is a criminal defense law
firm in Des Moines, IA. They use a Twitter account for their firm to
cross-post YouTube, Facebook posts, and news articles about their

cases.

fA GRL Law @GRLLAW - Feb 8
’ GRL Law @GRLLAW - Mar 10 Want to help the peopfle of Northern lowa find GRL Law? Give GRL
m Most people accused of drunk driving do not consider themselves :‘;‘:’n;‘:w’kag&aggev'ew on Google and we'll love...
"criminals." Is DUI a criminal charge in lowa?... fb.me/1yOsxqwue

fA GRL Law @GRLLAW - Feb 3
m GRL Law @GRLLAW - Mar 10 Bars and restaurants get granted special permission to make money

|S DUl a Criminal Charge’? | GRL Law Firm: off of selling alcohol. As a result, they owe a...
youtu.be/3HTf4urykSg?a via @YouTube

| Is DUI a Criminal Charge? | GRL Law Firm

KCCI 8 News - Des Moines Breaking news and wea...

“Just because it's Game Day... doesn’t mean we're
going to allow you to be overserved.”

2.5/5.0 stars - 1,600 ratings

Call 515-226-0500 or visit http://www.grllaw.com/ for a
free consultation. It is a fact of life that bad things
happen to good people. Tragedies, mistakes, a...

youtube.com m GRL Law @GRLLAW - Feb 3

When and how can individuals, bars or restaurants be held civilly
responsible for injuries caused by intoxicated... fo.me/6A8AVMANN

Junior Partner, Scott Michels does the formal ribbon cutting ceremony

7 GRL Law @GRLLAW - Mar 3 Y GRLLaw GRLLAW - Feb
. " . . . . . aw .
Final filming session with Crisp Video. fb.me/8k4a2dycZ m ;
with the Mason City Chamber of Commerce for... fb.me/1G2JjI5x

WWW.CRISPVIDEO.COM
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) LinkedIn

LinkedIn may not be the most effective way to connect with
potential clients, but a good LinkedIn page is crucial because
often your profile will appear high in the search rankings when

potential clients are researching or vetting your practice.

THE BASICS

SOCIAL MEDIA CHEAT SHEET FOR LAWYERS

BEST PRACTICES

Firms should maintain both personal pages and firm pages. The
personal profile will detail your experience, while the firm profile will

be essential to your overall brand.

Personal Profile Recommendations:

Profile picture - Upload your logo or a picture of the partners in your
firm. Keep in mind that it will be cropped to a circle.

About - Write an extensive description of your firm detailing your
specialties and expertise.

Specialties - Tag all of the types of cases your firm will represent so
your profile appears when the topic is searched. Mix it up with both

broad and specific tags.

Ideal Image Dimensions
Profile Picture: 200 pixels x 200 pixels
Cover Photo: 1400 pixels x 425 pixels

i

Effective Posts Ineffective Posts
Original blog posts - Posts without a picture,
linking to your site video or graphic
News about your firm - Post without a call to
Videos action

Post in relevant groups

Pro Tip: Use your personal page to connect with other lawyers and endorse them
for their skills. They will usually endorse you back, which will build up your profile.

Pro Tip: Look in the company profile updates section to see the analytics of every
update you post. Analyzing the engagement will help you figure out the most

effective content to post in the future.

WWW.CRISPVIDEO.COM

ADVANCED STRATEGIES

LinkedIn posts can be boosted similar to Facebook posts. Promoting
your original content can improve your visibility on the internet and

on other user’s LinkedIn news feeds.
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LinkedIn

Salt Lake City personal injury firm Eisenberg, Gilchrist & Cutt use
a business page to post updates about their cases and resources

that could be useful for other lawyers.

=ooll Eisenberg, Gilchrist & Cutt
1mo

Read about Jacquelynn Carmichael and Dave Cutt's latest Jury Verdict:

Nevada State Jury Awards $ 14.5 Million In Medical Malpractice Action
Brought By Parents Of Infant Who Suffered Brain Injury From Untreated
lexisnexis.com

On May 14, 2008, Tiffani D. Hurst gave birth to M.A.H. in Sunrise Hospital in Clark County, NV.
M.A.H. was premature (born at 6 1/2 months gestation), and received

4 Likes

& Like = Comment & Share
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"ssll Eisenberg, Gilchrist & Cutt
1mo

Join us for a one day seminar on Bad Faith Insurance Litigation. (And get those
CLE's before June 30!)

2017 INSURANCE LAW
& LITIGATION

SEMINAR

FROCRA W VUMM 1S

FECRNTATRNS

&

& Like EComment & Share
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SUCCESS STORIES

“The first month my videos were fully up
& running | netted over $50,000 in sales;

easily the best month | have ever had!”

View Their Video

“People constantly provide positive
feedback my videos and that they were a
positive influence on their decision

to hire me."

View Their Video

“My video easily brought about a 10x ROI
in less than a year. It had an instant impact

and our firm was profitable very quickly.”

View Their Video

-

Dan Stockmann
Stockmann Law
Omaha, NE

\

Jocelyn Stewart
Law Office of
Jocelyn C. Stewart
Tacoma, WA

o

Angus Lee
Angus Lee Law Firm

Vancouver, WA

WWW.CRISPVIDEO.COM
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Crisp Video

Attorneys who produce videos with Crisp
Video see an average return on investment
of 300% and a 2-10X increase in their

average case values.

Ready to start attracting better clients

today?

o
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