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https://www.linkedin.com/in/erinever/
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https://twitter.com/VincetheNero
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https://twitter.com/VincetheNero
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https://pagesseomagazine.com
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https://twitter.com/theexecdigital
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https://www.linkedin.com/in/gregory-jacobs-695ba96/
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https://twitter.com/Found_Online
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https://twitter.com/DymicDennis
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https://twitter.com/CharlesHTaylor
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https://twitter.com/CharlesHTaylor
https://pagesseomagazine.com/seo-mythbusting-click-to-call/
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https://www.linkedin.com/in/johnjcurtis/
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https://twitter.com/joelleirvine
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2.1.write for humans optimize for machines
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https://twitter.com/PJSolomonTweets
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https://twitter.com/kristen_vaughn
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https://twitter.com/kristen_vaughn
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https://twitter.com/Casieg
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https://blog.hubspot.com/marketing/author/kelsey-smith
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https://twitter.com/RyanJoos
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https://twitter.com/RyanJoos
https://twitter.com/niftymarketing
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THE CREDIT

PUBLISHED BY PAGE ONE POWER

FOUNDER & EDITOR-IN-CHIEF: JOE OLIVER

MANAGING EDITOR: SLOAN ROSEBERRY

ART DIRECTOR: A.J. OGDEN

ADVERTISING: JAN SCHMIDT

REBUS GAME ANSWERS:

- PAID TRAFFIC

- ORGANIC TRAFFIC

- RANKING

- BOUNCE RATE

COVER SHOUTOUT: We had a really fun time putting this issue’s
cover illustration together. We have to give props to @ustwogames, the 
creators of “Monument Valley” for the inspiration behind it. Check 
them out on the app store and flex those brain muscles.

PAGES is published each quarter by Page One Power LLC,
for a total of 4 yearly issues. 

For reprints and advertising inquiries, please contact
Jan Schmidt at jan@pagesSEOmagazine.com

If you are interested in becoming a contributor to PAGES, 
you can reach our editor at sloan@pagesSEOmagazine.com

Write to us at:
Page One Power
ATTN: PAGES Magazine
3050 N Lakeharbor Ln, Suite. 100
Boise, ID 83703

www.pagesSEOmagazine.com
PRINTED IN THE USA
Photography courtesy of UNSPLASH.com

THANKS FOR READING!
HERE’S TO YOU!
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