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RESEARCH THE COMPANY SITE
The first and probably most important thing you must do is 
research the company and their website. Find and visit the 
company site(s) — yes, they may have multiple sites as is 
very common with e-commerce companies. There are 
loads of tools you can use to find these sites, but first start 
with LinkedIn, Twitter, and Facebook. If you have trouble 
finding more than one domain, then swing by 
SpyOnWeb.com. This is a handy little tool; it shows sites 
with common IP Addresses, Google Analytics code, or even 
Google AdWords code.

Now that you have the company site(s), review them. Look for title tags, meta descriptions, internal links, canonical links, etc. If you 
have access to any tools like Screaming Frog, SEMRush, aHrefs, or Moz, use them for sure. This is not a full SEO Audit; it usually takes 
me about an hour.  Afterwards, you should be prepared to discuss the site’s current optimization:  What are they doing right? What 
are they doing wrong? Can you give them any “quick fixes”? If you can produce any reports, then do so —we will talk more about 
that later.
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Keep up with David and his
arsenal of social expertise with
a follow on Twitter:
@david_white90
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THE CREDIT

PUBLISHED BY PAGE ONE POWER

Managing Editor: JAN SCHMIDT

Art Director: A.J. OGDEN 

Crossword Answers
Across:		  Down:
1.	 Bing	 1.	 Buyers Journey
3.	 Image	 2.	 PAGES Magazine
5.	 User	 4.	 Internet
9.	 Site Map	 6.	 Site Speed
12.	 Quality Raters	 7.	 Yahoo
13.	 Google	 8.	 Your Money Your Life
16.	 Content	 10.	 Marketing
17.	 Optimization	 11.	 Bounce Rate
18.	 Discoverable	 14.	 Schema
19.	 Search	 15.	 Local
20.	Keywords	 21.	 Video
22.	 Search Engine Results
23.	 Learn
24.	 Blog

PAGES is published each quarter by Page One Power, LLC
for a total of 4 yearly issues. 

For advertising inquiries, please contact
Jan Schmidt at jan@pagesSEOmagazine.com

If you are interested in becoming a contributor to PAGES, 
you can reach our managing editor at jan@pagesSEOmagazine.com

Write to us at:
Page One Power
ATTN: PAGES Magazine
3050 N Lakeharbor Ln, Suite. 100
Boise, ID 83703

www.pagesSEOmagazine.com
PRINTED IN THE USA
Photography courtesy of unsplash.com

THANKS FOR READING!
HERE’S TO YOU!



82


