
Most of us are connected but 
we’ve never felt more alone.

HALF OF ALL  AMERICANS DEFINE THEMSELVES AS  LONELY



#1 FOR 2019 FOR SOCIAL IMPACT

#1 FOR 2019  FOR PERSONAL GROWTH

WORLD’S  MOST INNOVATIVE  COMPANIES  2019

FOUR TIMES - APP OF THE DAY
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A product users and industry have embraced, 
for meaningful online connections 



When we face… 

Mental chal lenge

Emot ional  Wel lness  (e .g Gett ing  
Mot ivated)  

Phys ica l  chal lenge Work change  (e .g Col lege ,  
Ret i rement)   

Phys ica l  Wel lness  (e .g Improv ing  S leep)  

Fami ly  change  (e .g Divorce ,  
Pregnancy)

Ident i ty  change  (e .g Coming Out ,  
DNA Test ing)



We need 3 things 
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• Someone who’s been there

We need 3 things 
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• Someone who’s been there

We need 3 things 

• Who can help
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• Someone who’s been there

We need 3 things 

• Now

• Who can help
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1. Map
Map your journey with crowdsourced life 
experiences
26M “BEEN THERE”  /  “ THERE NOW” CLICKS FROM ~1M 
REGISTERED USERS;  40  Steps  per  user  across  5  Exper iences
- WISDO’S  REGISTERED IP :  CROWDSOURCED,  PREDICTIVE  
T IMELINES   

Chat with someone helpful who’s been there, Now.
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2. Match
Leverage Wisdo’s “Wisdom Maps” and AI to Match 
instantly with someone who’s “been there”, is 
helpful and is available 
- 19 .9M PRIVATE MESSAGES FROM 222K USERS;  86  
MESSAGES PER USER ON AV.  
- 3 .5M GROUP MESSAGES FROM 229K USERS;  15  
MESSAGES PER USER ON AV.
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Chat with someone helpful who’s been there, Now.



3. Give Back
Help others who are “there now” and 
become a WISDO HELPER
- 5 .5M LOVE/BEEN THERE/  HELPFUL REACTIONS TO 

DATE FROM 223K USERS;  24  PER USER ON AV.
- ~25% BECOME HELPERS,  EXHIBIT ING 75% M3 

RETENTION AND SENDING 142  MESSAGES MONTHLY
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Chat with someone helpful who’s been there, Now.



+70% in users who said they “never” or 
“rarely” felt isolated  after using Wisdo for 2 weeks 

CONTRARY TO ALL  OTHER SOCIAL MEDIA

Wisdo data  i s  be ing  expanded to  a  year  long  study  by  Duke  Univers i ty.  C l i ck  here  

11

https://www.dukechronicle.com/article/2019/05/duke-university-scientists-look-into-how-apps-can-curb-loneliness-and-increase-happiness-center-for-advanced-hindsight-wisdo


What we are seeing in the Data, since the Coronavirus outbreak? 

Building Self Esteem
4%

Reducing Stress
4% Increasing Happiness 

3%

Anxiety
10%

Finding a Dream Job
3%

Heartbreak
5%

Coping with Depression
18%

Loneliness
12%

Relationship Advice
21%

Get Motivated
8%

LGBTQ+
6%

Body Positive
6%

DEPRESSION, LONELINESS AND RELATINSHIP ADVICE – ARE TOP CONCERNS



Coronavirus Anxiety – drill down

0 20 40 60 80 100 120 140 160 180

Losing out on money
Getting informed

Disinfecting common surfaces
Doing everything you can to keep yourself safe

Using hand sani tizer
Avoiding touching your face

Dealing with mental  health issues amid the outbreak
Washing your hands thoroughly
Learning about the Coronavirus

Feeling paranoid
Being afraid to leave the house

Reading scary articles
Feeling overwhelming anxiety

Having loved ones located in an infected area
Feeling terror

Not being able to concentrate
Checking the news excessively

Not being able to escape Coronavirus anxiety
Seeing the numbers rise

Seeing Coronavirus news all over social media
Learning about the Coronavirus

"Been There" / "There Now" - Coronavirus Wisdom Map



What are the Goals that people set out to achieve?
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FRIENDSHIPS, PURPOSE AND SUPPORT - THROUGH ANXIETY



boaz@wisdo.com


