Marketing Tracker

« Marketing Tracker offers analytical dashboards and data analyses, allowing users to drill down and pivot raw data
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Marketing Tracker - A powerful dashboard with a huge set of functions to help you
create a wide range of data visualisations for different needs

Discovering trends - time series charts Business process alerting (infographic)
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Our Marketing Tracker dashboards can integrate data from many different data sources - typically
sales and marketing sources such as Nielsen, SAP, Media agency data and Digital data
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The data in these tools may be extracted for other purposes with an appropriate connector. For
example, we may wish to create a data set for export to our Marketing Mix Modelling solution
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In our strataQED package, we can open up our database connection wizard and add a Marketing
Tracker connection to import the appropriate data ready for MMM
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Data connections are established, users specify which data to import — which brands / regions / dates — then
data is extracted in the traditional way into the strataQED repository

\)
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Data is then imported and ready for analysis - plus the connection is established and can be refreshed
at the click of a button providing the latest data straight to the analyst’'s desktop
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Data Series Name Category Units Aggregation Method |Weighting Factor | Tier 04/01/2016 |11/01/2016 | 18/01/2016 |25/01/2016 |01/02/2016 |08/02/2016 |15/02/2016 |22/02/2016 |29/02/2016 |~
Bonterra_Media Admissions Cinema Undefined Sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Browse Data Bonterra_Media GRP TV Undefined Sum Global 0.00 61.27 148.60 179.79 137.72 161.49 232.65 276.40 184.22
Bonterra_Media Impressions (m) General Magazines Undefined Sum Global 0.00 1.52 14.45 4.08 11.86 19.76 15.23 12.35 4.83
Bonterra_Media Impressions (m) Interactive Undefined sum Global 0.00 001 0.67, 0.20 0.80 1.34 182 1.02 145
The Repositary contars the g data scurres: Bonterra_Media Impressions (m) News Magazines Undefined Sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
et hom €54 | e mame e e [ D ]3]0 ) | - o - o O —
[ ] [Pt Foome ) ovwecons_owesms O 0 Bonterra_Media Impressions (m) Newspaper Undefined sum Global 0.00 0.00! 18.55 124.76 124,32 50.08 118.29 90.24 52.13
Bonterra_Media Impressions (m) Out of Home Undefined sum Global 0.00 117, 12.87 10.42 105,84 59.10 105.38 15.06 16.25
Bonterra_Media Impressions (m) Print Undefined sum Global 0.00 2201 16.35 4.34 057, .73 578 77.58 32.22
Horsaesere: Bonterra_Media jons (m) i i Undefined Sum Global 0.00 0.00 8.89 3.53 11.06 2.71 8.57) 8.3 5.96
:_:“ Bonterra_Media Impressions (m) Radio Undefined Sum Global 0.00 0.00 10.73 3.99 279 17.01 13.94] 5.82 9.64)
=1
Minige Hirerhies Bonterra_Media i (m) il Undefined Sum Global 0.00 13.81 9.80 65.80 8.49 33.38 4.44) 117.89 29.88
iﬂ Bonterra_Media Impressions (m) Total Undefined Sum Global 0.00 99.79 241.34 396.90 403.85 419.66 507.09 604.72 366.56
e Bonterra_Media Spend Cinema Undefined sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Bonterra_Media Spend Direct Mail Undefined sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Bonterra_Media Spend Doordrops Undefined sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Bonterra_Media Spend General Magazines Undefined sum Global 0.00 487079 11,303.07 4,064.58 21,098,950 21,983.52 26,312.70 26,747.25 8,766.75
Bonterra_Media Spend Interactive Undefined sum Global 0.00 238.00 2,707.7% 2,893.97 4,956.62 7,026.54 10,625.40 5,028.40 7,618.71
Bonterra_Media Spend News Magazines Undefined sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Bonterra_Media Spend Newspaper Undefined Sum Global 0.00 0.00 14,220.50 71,407.83 47,203.39 47,460.49 41,790.66 57,824.23 42,264.59
Bonterra_Media Spend Online Undefined Sum Global 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Bonterra_Media Spend Out of Home Undefined Sum Global 0.00 2,887.39 35,547.64 37,601.64] 198,017.50 190,896.96 147,445.43 11,186.12 32,891.03
Bonterra_Media Spend Print Undefined sum Global 0.00 11,238.50 13,291.37 5,588.98 5,374.36 70,177.41 43,515.14 66,797.47 84,830.97
Bl pata (1) Bonterra_Media Spend Professional Magazines Undefined sum Global 0.00 0.00 11,345.46 9,165.04 9,564.57 3,008.59 9,728.44 5,756.38 ,040.75
Bonterra_Media Spend Radio Undefined sum Global 0.00 0.00 145,381.29 80,306.07 42,134.25 34,345.55 96,782.28 35,312.77) 105,417.60
Projects
L Bonterra_Media Spend Sponsored Magazines Undefined sum Global 0.00 33,074.40 27,617.42 61,318.85 23,740.64 16,587.80 5,563.25 78,627.78 55,691.65
E Models Bonterra_Media Spend TV Undefined sum Global 0.00 41,575.17 107,663.18 226,128.57 95,641.09 129,284.83 186,583.07 201,638.57 74,649.67
Bonterra_Media Spend Total Undefined sum Global 0.00 93,884.24 370,077.70 438,475.52 451,781,33 575,771.52 571,346.37 452,318.97 42017172,
EForecasﬁs < >

Here we see the data from the HMI application now available for analysis in strataQED
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FastTrack

What is FastTrack?

FastTrack Modeler is an efficient solution for interactive visualisation, based on Research
agency products and/or standard offering. It helps add value to the client relationship at lower
costs, through back-end automation and exceptional front-end visualisation.

How does it work?

Once the initial setup has been done, it's easy to load the data and make any necessary client-
specific customisations; FastTrack comes with pre-setup dashboards tailored towards agency
requirements. Subsequent waves of a study can be loaded automatically; the dashboards will be
refreshed to show the latest information.

Inputs required
e Survey data - in an easy to produce flat file structure.
» Additional supporting data (e.g. GRPs or media spend) can optionally be added.

Typical outputs

Effortlessly produce a standardised set of stunning dashboards. This allows the agency to focus
on delivering added value by interpreting insights, rather than focussing on getting a PowerPoint
report out to their client.

The dashboards set up within FastTrack allow your clients to get better data-driven insights
with additional drill-down capabilities and cross-market analysis where required.

Who is it for?

FastTrack is designed for Market Research and Media agencies, by people who are experts in
this field. This ensures that the FastTrack solution will take care of the oddities in MR data, but
also allows for the standard data analysis (e.g. significance testing over time).

Case Study Example
A leading Global Marketing Research agency uses the FastTrack platform to enhance their offer
with interactive dashboards at low cost and with a short setup time.

The Results

Over 60 studies are being reported through the FastTrack platform. It gives the agency the
ability to offer interactive dashboards:

e At low costs

* Short set-up times (generally about 1 week)

» Fast data updates (generally just a couple of hours)
* Improve on quality
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