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Singular Marketing Semin@ar 2019

are Singular

SaaS tech company
Marketing Intelligence Platform

Founded in 2014
Singular was built by three founders
between couches in Tel Aviv and Palo Alto
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Marketing Intelligence Platform

— (kv) SIngU qr 1is is a demo account and all its data is fictitious
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Reports =
[ H H H Automatically connect and combine campaign data from | 19 March 2019 25 March 2019
thousands of sources with attribution data for a single source of Ad Monetization 2 Executive Summary or Weekly UA report
truth. creatives ROI 3d ROI 7d Complete Offer3d  Complete Offer
Retention 2660/0 4/079
Goals
AUTOMATION OS Report
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analysis of ROl and creative performance.
Network Report
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Streamline workflows and focus on strategy by automating tedious

and manual tasks.

Impressions  Clicks = Cost First Deposit 7d  Registrat

Source eCPI ROI 7d +~ Complete Offer 7d
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Creative Asset Source Installs Revenue 14d ROI 14d

Facebook

m 'Rl uT netmarble

w CGAMES

V-

1M~

@®GREE
$146,329

amazon
N

zames  Linkedl]  2ROVIO &= X SHA yelp.‘»




Singular= 224 TOP 07|E{S 1} &Y

amazon

IN|=IN] netmarble com2wys NEXON  2R0VIO

ENTERTAINMENT




Review 2019 marketing trend

Q singular



Marketing Trend !!! o™ ¢]m| 50| Q7

|/

)=
&

| —
- 4
———— .




2019 REVIEW

2019 MARKETING KEYWORD

Digital
Transformation

Customer
Experience
Marketing

Customer
Analysis
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2019 REVIEW

#Digital Marketing T 2}

1. Digital Transformation

BURBERRY

LONDON ENGLAND

Fully Digital BURBERRY
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Customer Single View
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STABUCKS Digital Transformation
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Personalization

0 NATNIY O Offers, communications
v “ h ‘ P N and service tailored to
PAY WITH YOUR PHONE Soms Shur e Challenge individual customers

{ [ \ .
STARBUCKS

DIGITAL - :
FLYWHEEL

Rewards

The most compelling
rewards program with
everyday relevance

Payment Ordering

The easiest, most

sensible ways to

pay at Starbucks
and beyond

The fastest, and most
convenient way to order



2019 REVIEW 2. Customer Experience Marketing
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2019 REVIEW 3. Customer Analysis
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2019 REVIEW 4 Chatbot

#Chatbot 20192 MR 2 EHHQ C|X|E A ABHEYL &|7] $lol| S et off
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2019 REVIEW

#Adtech
#martech

#marketing data
#EH

5. Blockchain Marketing
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Reliable players Brand safety violations
struggle to prove their honesty e.g. P&G cut $140M spending
due to brand safety issues
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7
Dubious middle-men take cuts of up to 60% <-° $6B <

this publisher is paid less than 40% of advertising
budget

Is lost in fraudulent
traffic each year
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2020 TREND

2020 MARKETING KEYWORD

Gen Z

Relevance contents
Video Marketing

Shoppable
Posts

Branding
Performance Marketing

Al
Machine learning

Voice Search

Chatbots
with DMP/CDP
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2020 TREND 2. Gen Z
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2020 TREND 1. Performance brand Marketing

#Branding Hal & = £ 7150lLCt. (Brand Recall, Affinity, Consideration, Purchase intent NPS, Sentiment)
#Performance marketing HZH E = performanceE 7 QlStC}.

= Brand & Performance marketing team< Penut butter$} 27|58 72 A} o]
(eg. Message= Brand, Medium<= Performance)

Performance ? Brand
advertising advertising

for
Ad guidance




2020 TREND 3. Voice Search

#SEO =
30% <] ¥E A glo] LA = 31 (by Gartner) 2020 M K| Search volume?2| 50% 7} Voice SearchE 2/da
#Mobil "
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#VoiceFirst
= Voice search Al &X}s=/2019~2023 (in billions) = Voice search Al&0|&

| can use it while driving or at other times
when | can't interact with my handset.

It is more fun than other search methods.

It is easier than going to a website or using
an app

Assistants in billions

It is a more accurate way of searching.

| don't like typing on my mobile phone.

0 Other 1%
2019 2020 2021 2022 2023
0% 10% 20% 30% 40% 50%
© Statista 2019 Share of respondents
. © Statista 2019
= Google Home or Amazon Echo0]| Ll ¢t S|
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2020 TREND

#Video
#Gen Z
#Instagram

#Interactive Contents

4. Shoppable Posts
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Dylan Lace-Up Boot by
FP Collection at Free...

Kika's Printed Midi
Dress by Free People

Kika's Printed Midi
Dress by Free People

Kika's Printed Midi Dress by < |
Free People "i\\
$168 1 '
Like A Lady Printed
Mini Dress by Free P...
Description v
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Celine Dress by
Free People

We The Free
Woodstock Clarity Ri...
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Pera Mini Dress by
Free People
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2020 TREND 5. Al Machine learning

#Video Al= £|A ESE S njobstn 6| 0|E{ S Z3}stn, 9|, 24 H|0|E, 2t
#Gen Z E=0| &, Al= 10| o Hof| N2 HFS AMEcl & = U= 2212
#Instagram =

= How machine learning powers better marketing

O Audience discovery

/
4

O Identify your most valuable customers.

Creative

Quickly serve the right message for every moment

Optimization

Find the right customers in key moments.

Measurement

O Unlock the true value of each step on the path to purchase.

£ X : thinkwithgoogle



2020 TREND 5. Al Machine learning

#Video
= Al Machine learning By Customer lifecycle
#Gen Z
#Instagram
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2020 TREND

#7121 2} 0fAH| &
#DataMarketing
#Digital Marketing

6. Chatbots with DMP/CDP
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Gen Z< L0l 2H|5 Bl= O 2/0r0| 7t OfL| L,
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Thank you!

Reach out to Name at for more information
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#Moloco

Seoul Office Head of Account Management
Aol 23 S8 2 A4

#Wisebirds

Campaign Supervisor
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DSP ( Demand Side Platform )

Data-Driven Targeting Support
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DoubleClick
Ad Exchange
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Products v Partners About us v Resources v Login Get a free trial
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« ADCOLONY
AdColo

Analytics « Attrib
Audience *

Monetizatic

L LIFTO

Liftoff

Analytics « Attrl

Filter integrations by

Chartboost -

@& Search Ads

@rMoLoco

Moloco

Analytics « Attribution

artboost
s * Attribution *

onetization

napchat

ics * Attribution *

Audience

Certified partner

facebook

Facebook

Analytics « Attribution *
Audience * Ad

Monetization

¢ Ta;‘ygy
Tapjoy

Analytics « Attribution * Ad

Monetization

Become a certified partner

Google Ad
Manager

Analytics *« Attribution

Yy

Twitter

Analytics « Attribution

[(Jironsource

ironSource

Analytics « Attribution *
Audience * Ad

Monetization

/ungle

Vungle

Analytics « Attribution *
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Monetization
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Creative Cluster Source Installs Revenue 144d CTR CVR eCPM ROI 144
AUTOMATION
ATTRIBUTION $
FRAUD PREVENTION
AUDIENCES
SETTINGS '
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Creative Image Campaign Name Connector ID Creative ID
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