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2019 Customer Satisfaction Survey 

• Online Administration by Survey Monkey 

• All Projects Completed March 2018 Through January 2019 

  

5 = Very Satisfied 
4 = Most Than Satisfied 
3 = Just Satisfied 
2 = Less Than Satisfied 
1 = Very Dissatisfied

ErgoSmart Equipment
3%

CNC Machining
34%

Mold Productivity & Repair
22%

New Tooling & EC/New 
41%

 5 Point Scoring Scale  Responses by Customer Type 
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Best Results Since First Customer Survey In 2014 

All-Time High Scores 
• Overall Satisfaction 
• Willingness to Recommend 
• Ease of Doing Business 
• Satisfaction With Weekly Project Reports 

Key Findings 
1. Precise Tooling’s Quality Is Viewed As Better Than Competition  
2. When Selecting New Suppliers, Customers View ‘Quality,’ ’Lead Time’ and ‘Price’ 

as Equally Important 

Thank You For Participating In Our Survey! 
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Overall Satisfaction With Precise Tooling Solutions

1

2

3

4

5

July 2014 Mar 2015 Oct 2015 Mar 2016 Oct 2016 Mar 2017 Mar 2018 Feb 2019

4.61

4.34

4.174.12
4.23

4.37
4.52

4.41

All-Time High 
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Willingness To Recommend Precise Tooling

1

2

3

4

5

July 2014 Mar 2015 Oct 2015 Mar 2016 Oct 2016 Mar 2017 Mar 2018 Feb 2019

4.83
4.69

4.58

4.24

4.62
4.53

4.614.58

All-Time High 
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Precise Tooling Quality Vs. The Competition 

1

2

3

4

5

Oct 2015 Mar 2016 Oct 2016 Mar 2017 Mar 2018 Feb 2019

3.74

3.52

3.79
3.64

3.88

3.62

Better

Worse
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Ease of Doing Business With Precise Tooling

1

2

3

4

5

October 2015 March 2016 October 2016 Mar 2017 Mar 2018 Feb 2019

4.394.344.38

3.76

4.19

4.37

All-Time High 
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Satisfaction With Weekly Project Updates 

1

2

3

4

5

Oct 2015 Mar 2016 Oct 2016 Mar 2017 Mar 2018 Feb 2019

4.35

3.96

4.33

3.63

3.95

3.79

All-Time High 
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Continue To Purchase From Precise Tooling in 2019

1

2

3

4

5

July 2014 Mar 2015 Oct 2015 Mar 2016 Oct 2016 Mar 2017 Mar 2018 Feb 2019

4.70

4.504.46

4.29

4.73

4.534.56

4.74

Yes

Likely

No
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When Asked to Identify Top 3 Criteria For Selecting New Suppliers,     

Customers Say ‘Quality,’ ‘Lead Time’ and ‘Price’ Are Equally Important

Quality

Lead Time

Price

Experience

Location

Value

Innovation

Guarantee

20% 40% 60% 80% 100%

4%

12%

12%

16%

28%

76%

76%

76%

Note: Percentages total 300% because each respondent 
was asked to identify (not rank) their Top 3 Criteria
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All-Time High Scores on 10 of 15 Satisfaction Dimensions

Ethical

Customer Service / Customer Focus

Responsive to Requests

Standing Behind Its Products and Servics

Well-Run

Product Knowledge

Product Quality/Fit & Finish

On Time Delivery

Financially Stable

Employing Skilled Craftsmen 

Completing Projects Correctly the First Time

Products & Services That Fit Your Needs

Being Innovative

Lead Time

State-of-the-Art Technology 

4.00 4.20 4.40 4.60 4.80

4.14

4.17

4.19

4.30

4.35

4.41

4.41

4.43

4.45

4.48

4.50

4.52

4.57

4.61

4.73

= All-Time High 


