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Why choose digital?

Reaping and selling the benefits

Facing up to internal barriers

Facilitate and educate to get advocates

Creating an integrated digital strategy

Key takeaways and considerations
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Millennial B2B buyers
who believe their mobile
device is central to work.

Businesses don’t have a
76% 60% digital marketing strategy.
Gen X Boomers
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Reaping and selling the benefits




The benefits.



Measurable

results

The benefits



The beneﬁts Cost effective
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Facing up to internal barriers




Structure and

stakeholders

The barriers
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The barriers .=

Digital skills

gap




The barmers

Lack of

resource
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Facilitate and educate to get advocates
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Education




The solutions

Advocacy
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The solutions
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S The benefits

The solutions

Digital skill Lack of Th b 1
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Creating an integrated digital strategy




What do we actually need
to do?



Utilise your experts



One &

department Stickyeyes
does not a
digital

Digital

Strategy Strategy
make.




You know your stuff.

i

They know theirs.
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Make the process collaborative
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Be upfront with objectives.
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Make i1t measurable



Acquisition-focussed
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Right objectives, right metrics. >

Having a clear understanding of your content objectives allows you to identify which
metrics you'll use to quantify how well your content is performing.

Direct Attributed SEO Search Traffic from Brand Reach /

Lead Gen Lead Gen Lead Gen Rankings content Engage’t Awareness

pasnd0j-ssaualemy



Stiékyéyes

Accept that the process will be iterative



Research.
|deate.
Debate.
Finalise.
Plan.

Implement.

Measure.
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Think
circles.

Not lines.



Stop. Think. Ideate. Debate. 2
Rethink. Re-ideate. Have a coffee.
Eat a biscuit. Think. Ideate. Refine.
Chat about that documentary you
saw. ldeate. Debate. Think. Rethink.
Refine. Perfect. Plan. Implement.
Measure. Assess. Reassess.
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Communicate




It can be complex



Don’t assume. Assign.
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Measure and evaluate.
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