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Trade Show Promotions: Agenda

- 3 Questions You Need to Answer
Before Choosing Trade Show
Promotions

- A Grab Bag of Promo Ideas:
17 Pre-Show, 27 At-Show

- 8 Common Promotion Mistakes —
and How to Avoid Them




Twitter: @SkylineExhibits

Please include us in your tweets about the webinar







 To create awareness about a new product or service
« Get new leads who will be at the show
* Nurture existing clients

* Other
* We don’t use promotions

AM Session PM Session




Pre-Show Marketing

Exhibitors say pre-show
marketing Is the #1 method to
Increase trade show results!
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Source: “What’s Working In Exhibiting ” White
Paper - Benchmarks and Best Practices Study

What's Working
in Exhibiting

Benchmarks & Best Practices Study

An Exclusive Industry Analysis by

H o | ACCESS
Sky"ne INTELLIGENCE
exhibits - graphics - services




3 Questions You Need to Answer Before
Choosing Your Trade Show Promotions



1. What is Your Main Exhibiting Goal?

- Generate leads
. Increase awareness

. Strengthen client relationships

e
. Something else W a'ﬂt




2. What Percent of the Audience Would You
Like to Attract?

- HIGH Percentage:
Attract everyone with popular
giveaways

- LOW Percentage:
Filter with offers only your
buyers would want

Thanks, Bob Milam




3. What Promotions Will Appeal to Your
Target Market?

Start with your main marketing messages




3. What Promotions Will Appeal to Your
Target Market?

| - Adapt to your target market's likes based on their
| emographics

t vl A g e Interests: Overview B SAVE Y EXPORT & SHARE (-“’0 INTELLIGENCE
All Users -+ Add Seoment Nov 3,2017-Nov 9, 2017
[ 100.00% Sessions
| — Gender
Key Metric:  sessions ~
- Affinity Category (reach) 51.76% of total sessions In-Market Segment 46.27% of total sessions
— E d u C at I O n 3.69% —— Shoppers/Value Shoppers 3.01% —— Travel/Hotels & Accommodations
b 3.39% — Lifestyles & Hobbies/Business Professionals 2.58% —— Home & Garden/Home Decor
] 321% — Banking & Finance/Avid Investors 255% — Employment
3.20% — Travel/Travel Buffs 2.36% [ Software/Business & Productivity Software
! n C O I I l e 2.93% —— Sports &Fitness/Health & Fitness Buffs 224% —— Travel/Air Travel
2.86% —— News & Politics/News Junkies/Entertainment & Celebrity News Junkies 221% —— Financial Services/ Investment Services
L] - 2.72% [ ] Lifestyles & Hobbies/Shutterbugs 1.93% [ ] Business Services/Advertising & Marketing Services
]| E t h n I C I ty 2.64% — Food & Dining/Cooking Enthusiasts/30 Minute Chefs 1.88% Home & Garden/Home Furnishings
2.53% — Technology/Technophiles 1.87% Employment/Career Constiting Services
2.44% [ ] Lifestyles & Hobbies/Art & Theater Aficionados 1.78% Real Estate/Residential Properties/Residential Properties (For
} Sale)/Houses (For Sale)/Preowned Houses (For Sale)
. Other Category 51.34% of total sessions
- Psyc ho grap hics T —
i 223% — News/Weather
2.15% —— Reference/General Reference/Dictionaries & Encyclopedias
210% — Arts & Entertainment/TV & Video/Online Video
2.04% —— Travel/Air Travel
~T n t e r e S tS 1.93% [ News/Sports News
1.88% Internet & Telecom/Email & Messaging
- 1.87% Sports/Team Sports/American Football
Att I t d e S 1.53% Shopping/Mass Merchants & Department Stores
T u 1.34% Food & Drink/Cooking & Recipes
I on 11/10/17 at 10:49:04 AM - Refresh Report




3. What Promotions Will Appeal to Your
Target Market? —

- Use Alexa.com to find e
your audience’s e
demographics -

— Look up your

website
— Look up your ®
shows’ websites =




Who visits skyline.com?

Audience Demographics
How similar is this site's audience to the general internet population?

Gender Education
e, ten nternet Avaraza
Male No College Home | |
Schoo 1
Below Wark

College
Below
nternet Average
Income R
— nternet
25-34 e
35-44
4554
55-64 Caucasian
65+ $100K+ Hispanic
Below Above Below Aboy Middle Eastern
Orther
Below Abave
Has Children
Yes
No
Below Above
Who visits exhibitoronline.com?
Audience Demographics
How similar is this site's audience to the general internet population?
Gender Education
nternet nrErnet
No College Home | |
So lege Schoo | |
Eelow Above Work ]
Below Abaove
College
= Below Abo
Age
Ethn
Income N o
18-24 nternet Average
Caucasian
Hispanic
Sele Eele Middle Eastern
Other
Below Abay

Has Children
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A Grab Bag of Promotion Ideas:
17 Pre-Show, 27 At-Show
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Pre-Show Promotions Increased Booth Attendance

- Email blast using own list 74%

. Facebook

. Twitter

. LinkedIn

- Email event producer list
- Phone calls key clients

- Ad magazines /\Websites
- Mallers

. Post-Cards

. Other event mgmt. tools
- Other social media

- YouTube

- Dimensional mailers

. Other

46%
39%
35%
34%
29%
29%
21%
20%
17%
13%

8%

1%
10%

What's Working
in Exhibiting

Benchmarks & Best Practices Study

Source: “What’s Working
In Exhibiting ” White Paper




17 Pre-Show Promotions

- 11 inexpensive promotions
— Investment is ‘effort’

- 6 more expensive promotions
— Require greater investment




Inexpensive Pre-Show Promotions

1. Post your trade show
schedule on your
website with a link to

| sign up for
| appointments

EEE ST. JUDE MEDICAL ABOUT ST. JUDE MEDICAL ~  HEALTH CARE PROFESSIONALS ~  PATIENTS ~
AT
EVENTS CALENDAR
<
Search P




Inexpensive Pre-Show Promotions

2. Send a pre-show email blast to your clients and top

prospects located close to the show

=] LA T Must Sees At The 2016 NAB Show -

FILE MESSAGE =~ ADOBE PDF

Message (HTML)

- ¢ ( y ¥ =7 Rules ~ =]| &% Mark Unread Y Find
5 Ignore x - 8 [F Meeting Lights = H‘ a&,) i
S el oo Fi 5 5 To Manager | E B OneNote A’i 15 Categorize ~ g [E)Related -
e . Delete Reply Reply Forward [y . 3 ove ssign ranslate
afg Junk 5 [§ More =3 Team Email s - [EPActions~ Poliy - |> Follow Up ~ & [+ Select ~
Delete Respond Quick Steps w Move Tags o Editing

Wed 4/13/2016 3:18 PM

Pro Sound Network Partners <partners@newbay-media.com>
Must Sees At The 2016 NAB Show

Sofia Troutman

0 If there are problems with how this message is displayed, click here to view it in a web browser.

4 AR
p 1 <NewBayMedia
L LI )
This special promotional email offers an advanced look at some of the

exciting and innovative products attendees will find showcased on the
exhibit floor at the 2016 NAB Show in Las Vegas.

Audio-Technica

Audio-Technica BP40 Large-Diaphragm Dynamic Broadcast
Microphone

Audio-Technica's new BP40 is a large-
diaphragm dynamic broadcast vocal
microphone that delivers rich, natural,
condenser-like sound. The BP40 diaphragm

featiiree natented flnatinn-edne conctriictinn s

Q

Zoom

Zoom

+ Getmo




Inexpensive Pre-Show Promotions

3. Put your booth number on all your pre-show
promotions: email, direct mail, ads, website

Yo
Ex/:eriaue
TRADE SHOW zm

- 4 2
-

i &
DID WE r\guow OUR KOI POND?

Come see for yonrsdfggd experience Trade Show Zen with
Skyline Exhibits at boeth #1239 during EXHIBITORL/VE

Trade show planning doesn’t have to be stressful, the right partner
will alleviate your stress and arm you with the tools to succeed

Experience Skyline!

Craate a buzz. Attract crowds. Reach your audi
and is who ro; this i

ience and speak to them
offer; and this is

nnnnn -
o /o also offer
od ing to help your team perform at thair highest level.
Visit Sk t EXHIBITOR2041
Booths 1323 -
:
a Skyline




Inexpensive Pre-Show Promotions

4. Emall invitation to a pre-show micro-site with targeted
messages and offers

ETA: TRANSACT 2017 Want to meet to discuss
BOOTH #510 Payment Solutions?
First Nam:
May 10th_12th’ 2017 Compan?/l

Mandalay Bay Hotel
Las Vegas, NV

EMV, Mobile Payments, Mobile POS,
Payment Security, Payment
Management... Whatever your
payment needs,




Inexpensive Pre-Show Promotions

5. Put stickers with booth location and show info on all
outgoing malil




Inexpensive Pre-Show Promotions

6. Have your sales people invite their prospects to visit
your booth and set up meetings in advance




Inexpensive Pre-Show Promotions

7. Send an email invitation to:
« This year’s pre-registered

attendee list
« Last year’s attendee list

12 Trade Show and Event
Promotions to Avoid:

http://bit.ly/show-hashtag-skyline

DISCOUNT DEADLINE THIS FRIDAY

ON THE INTERACTIVE
EVENT OF THE YEAR

REGISTER NOW

SAVE UP TO 40% OFF WALR-UP RATE REGISTER NOW




Inexpensive Pre-Show Promotions

8. Use social media to reach more attendees

Pre-Show At-Show Post-Show

o © ©
4 4
©
v
v

Linkedf]. O

@WORDPRESS L 4

You([[)-




Inexpensive Pre-Show Promotions

8. Use social media to
reach more attendees

Social Media webinar recording:
skyline.com/social-media-webinar

© PRG @PRGLive

#USITT2016 is now! Visit booth #1515 &
you could win PRG swag in the 5PM raffle
bit.ly/1LF2kY7 @usitt

P

Which Social Media
Show Promotions?

Pre-Show
v
\ 4
Linkedflj. @

@WORDPRESS '
(N Tube i 4




Inexpensive Pre-Show Promotions

9. Contact your industry press and tell them about
the innovative new product you will be

Introducing at the show

ETC to unveil new products and new booth design
at LIGHTFAIR International

Mimaki USA to Showcase UCJV Series Cut-
And-Print Devices at SGIA 2017

(63 ror Jin svre | 9 vou

9/28/2017

At the upcoming Specialty Graphic and Imaging Association (SGIA) annual
exhibition, scheduled for October 10-12 in New Orleans, Mimaki USA will be
demonstrating a number of new products against the backdrop of the Mimaki
Microfactory. Visitors are invited to stop by the Mimaki USA main booth 1231 to
explore the following:

UCJV Series cut-and-print devices

The new UCJV Series UV-LED cut-and-print devices are the only 64-inch UV
printers offering in-line cutting capability and models featuring white ink to
enable four-layer printing. The UCJV Series is available in two models: the four-
color UCJV150-160, and the UCJV300-160 that can accommodate up to seven
ink colors. Each can produce a wide variety of print-and-cut applications offered
by many signage, commercial and packaging print service providers. UV-LED
curing technology enables print service providers to utilize an expanded range of
media including many thin film substrates that may be too sensitive for latex or
other high heat fixation systems.




Inexpensive Pre-Show Promotions

10. Invite top prospects to lunch or dinner at the show
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More Expensive Pre-Show Promotions

12.Send a postcard offering a free gift in your booth




More Expensive Pre-Show Promotions

13.Run a banner ad on the show website

LAS VEGAS CONVENTION CENTER | LAS VEGAS, NEVADA | OCT 30 - NOV 2, 2018 BECOME A SEMA MEMBER TODAY B

MH ABOUT EXHIBTORS ATTENDEES MEDIA EVENTS FAQS CONTACTUS

M 2=

Exhibitors Attendees Media e
Visit us at SEMA
[ arrenosuow N necisten | s haress

SEMA Show Education Days O Share / Save ¢

Tagged under: Education Education Days Education Sessions Education Tracks SEMA Show Education

/i

I S o]
ELDUCATION [ ooz

LAS VEGAS, NV

Make time for education. Click the calendar icon to search by date.

Thank you to everyone who attended a seminar at the 2017 SEMA Show. Stay tuned for the 2018 schedule.

Monday Tuesday Wednesday Thursday Friday




More Expensive Pre-Show Promotions

14.Design more creative and
compelling promotions to cut
through the mailbox clutter

=S
BATHHOUSE SPA

Marooned
On your

island
cxiee
Skyline
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More Expensive Pre-Show Promotions

15.Send a promotion offering a more valuable gift in the
booth, but only to your best prospects

L »
S

Wenger Men's 'Urban Swiss Precimax Men's SONGDU Unisex SONGDU Men's Rubber Frederique Constant Armitron Sport Men's Victorinox Men's 241675
Metropolitan' Swiss SP13040 Verto Pro Multifunction Watch with Arabic Mens Classic Yellow 40/8391BRD Red Analog Display Swiss
Numerals Gold Accented. A Ao 3

Quartz Black

$299.99

$54.99 $14¢

Fossil Men's FS5151 Fossil Men's FS4774 Invicta Men's 6981 Pro Fossil Men's FS4835 Voeons Men's Watches Diesel Men's DZ4318 Aposon Men's Digital
; Grant Chronograph Machine Smoke Diver Analog Swiss... Grant Chronograph Classic Black Steel Band... Mega Chief Black Ip Sports Wrist Watch LED..
Stainless... Stainless.. S drdrdrsd 1,162 Leather. Watch b o<t 4 2 420

VOEONS

89

$78.98




More Expensive Pre-Show Promotions

16. Send half of something of value to attendees and
promise to give the other half in your booth

Case sent to top prospects Sunglasses are waiting for top prospects
2 weeks before the show to claim at your trade show booth




17.Ask the show for additional promotional opportunities

s )
Scholarship Winners at EXHIBITORLIVE Show 2007




27 At-Show Promotions

- 12 inexpensive promotions
— Investment is ‘effort’

- 15 more expensive promotions
— Require greater investment




Which At-Show Promotions Work Well

. Giveaways

. Experts in booth

- Education/ Info in booth
. Contests

- Presentations

. Social Media

- Food & drinks

. Specials and discounts
. Entertainment

. Celebrities in booth

. Donations

. Other

58%
46%
46%
24%
24%
22%
18%
15%

9%

4%

4%
11%

What's Working
in Exhibiting

Benchmarks & Best Practices Study

Source: “What’s Working
In Exhibiting ” White Paper




Inexpensive At-Show Promotions

1. Offer a show giveaway, specials or discounts




Inexpensive At-Show Promotions

2. Offer candy to slow down attendees long enough to
engage them
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3. Have someone from your company speak at the show




4. Have in-booth presentations or educational sessions

I
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Image from flickr.com/photos/jsutka/5146974327




Inexpensive At-Show Promotions

5. Have a contest for attendees in your booth

Image ffom Bob Milam, fradeshbwbobsbldg.blogspot.com ‘




6. Have a press conference if you have important news

Image from flickr.com/photos/terinea/182552114/




7. Give away something useful to your target audience

Image from flickr.com/photos/interbike/5030967160/




8. Add interactivity

Image by Erfon Elijah from cultofmac.com




8. Add interactivity

Image by Erfon Elijah from cultofmac.com




Inexpensive At-Show Promotions

9. Use social media to extend the reach of your
trade show

P #GetWhatYouWant \t& .

*” trom Skyline Exhibits v
! at #EXHIBITORLIVE :
R ve @

4 L [[=) PACK EXPO @packexposhow - May 3 v
—‘-l ||""° | #PACKEXPO Las Vegas is only 4 months away! Be sure to register and book your
- 2 tly/2

hotel rooms early. bit.ly/2ppTGWS




Inexpensive At-Show Promotions

10. Give attendees something fun or entertaining to do

Irhage from fIi‘ckr.com/photos/sadsnaps/2611821599/in/photostream/




11. Have an engaging demo in your booth




12.Get your client to
hold your product

Ofl inu

'Tsmcc 1918
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13. Offer one grand prize to get more attention




14.Put an ad in the show book




More Expensive At-Show Promotions

15. Do door drops that target
only show attendees at their
hotel rooms

Photo credit: http://www.flickr.com/photos/avantard/4491972155/ :




More Expensive At-Show Promotions

16.Pay to include an invite or a gift
In the official show bag every
attendee receives

Photo credit: http://www.flickr.com/photos/9422878@N08/5969291462




17.Get signage in the show hall promoting your presence
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More Expensive At-Show Promotions

18. Sponsor something highly visible at the show

Photo credit: http://www.cesweb.org/exhibitors/sponsorships/sponsorships.asp




More Expensive At-Show Promotions

18. Sponsor something highly visible at the show

Photo cfedit: http://WWW.cesweb.ofg/exhibitors/sponsorships/sponsorships.asp




19.Hire a performer to attract attention to your booth




More Expensive At-Show Promotions

20.Have a raffle or sweepstakes

Photo credit: http://www.flickr.com/photos/44244119@N08/4076838962




21.Give a free sample of your product




More Expensive At-Show Promotions

22.Give a free sample of a product made with your product
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Photo credit: http://www.flickr.com/photos/insidethemagic/5186433060/




More Expensive At-Show Promotions

23. Offer themed food, especially If it smells good

*»

NMSHARF

Image from flickr.com/photos/komunews/4089507913/




24 . Offer drinks to your booth visitors




25.Run presentations or video loops on large flat screens




More Expensive At-Show Promotions

26.Hire a celebrity that relates to your product or audience




More Expensive At-Show Promotions

27.0Offer in-booth massages

il

Photo credit: http://www.flickr.com/photos/spreeblick/35116837/
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8 Common Promotion Mistakes (and How
to Avoid Them)
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Mistake #1. Get the Cheapest Giveaway

Possible










Mistake #3. Offer Giveaways that have No

Tie-In to Your Message




Mistake #4: Don’t Tell Your Staffers About
Your Promotions
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Mistake #6: Treat Your Customers Like
Strangers










Let’s Review

3 Questions To Ask Before You Choose Promos:

- What is your main exhibiting goal?

- What percent of the audience do you want to attract?
- What promotions will appeal to your target market?




Let’s Review

Grab Bag of Promo Ideas

- Use emall, mail, phone, ads, social media, and more to
reach out to clients and attendees

.- Consider which promotions you can do with personal
effort and which take more financial investment

. Consider both pre-show invites and at-show activities to
get more traffic and qualified prospects into your booth




Let’s Review

8 Common Promo Mistakes — And How To Avoid Them

. Get quality promotions that will appeal to your audience
and further your message, then train your staffers to use
them to engage and persuade attendees.




Your presenter:

Skyline

exhibits - graphics - services

North America’s leading designer and builder
of custom modular exhibits and portable displays

Island Exhibits Modular Inline Exhibits Portable Displays




Your presenter:

Skyline

exhibits - graphics - services

Provider of free trade show education

T —

FEATURED POSTS

2018 HVAC 3/ 4 i
TRADE SHOWS
BOOTH STAFFING
TIPS & TOOLS
FOR THE

DIGITAL ERA

REFERENCE GUIDE AND WORKSHEETS

Live Seminars E-Newsletter Blog Books &
White Papers




What’s Working In Exhibiting

What's Working
in Exhibiting

Benchmarks & Best Practices Study

An Exclusive Industry Analy:
Skyli
yiine
exhibits - graphics - services

ACCESS
MY INTELLIGENCE

RRRRRRR H & CONSULTING

Skyline Exhibits and Access Intelligence
Research & Consulting have worked
together to develop this exclusive report
on what is working best in event and
exhibit marketing.

What's Working in Exhibiting digs into
core themes endemic to event and
exhibit marketing to find the latest
strategies and most effective
approaches. This report provides an
Inside look at the current practices of
successful exhibitors.




Skyline® Curved PictureScape®

The PictureScape fabric framing system now has the
capability to create curved angles and rounded corners to
compliment everyone's brand. Nearly unlimited possibilities!

Custom-Shaped Frame
Clean, Custom Graphics
Layered Look

Unique Kiosks

Accent Product Shelving
Unbeatable Workmanship







fé?Attendu ng

\%1

Thanks

More Inmrmai:mn:
Website: skyline.com
3log: skylinetradeshowtips.com
Twitter: @skylineexhibits
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