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Social Media for Trade Show Promotions

• Which websites

• Many examples of 
successful content

• Best use of each social 
media site
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Share Your Thoughts on the Webinar!

On Twitter, Instagram, 
Facebook or LinkedIn:

#SkylineWebinar

@SkylineWebinar
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1. Increase awareness, exposure, visibility of company 
brand and new products

2. Drive greater traffic to the booth and other 
events you host at the show

3. Easiest way to reach a large group 

4. Set up meetings with prospects, clients, press, and 
bloggers

5. Increase attendees engagement during show

6. Reach audience that missed the show and attendees 
who missed you at the show

6 Great Reasons To Do 
Social Media for Trade Show Promotions
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2.23 billion users

1.5 billion daily active users

326 million monthly active users

100 million daily active users

500+ million users

160 million active monthly

1.9 billion users

5 billion videos watched a day

400+ million blogs worldwide

175 million unique visitors

1 billion active monthly users

100+ million photos & videos uploaded per day
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Pre-Show At-Show Post-Show

Which Social Media Sites for Trade Show Promotions?
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Short form Long form

What size content to post on each site?

Status Update
Post,

Group Discussion

Blog post

Video

VideoStatus Update

Tweet

/

SOCIAL MEDIA FOR TRADE SHOW PROMOTIONS 7



Short form Long form

Share links to long form sites via 
multiple updates on short form sites

Status Update

Blog post

Video

Status Update

Tweet

Links from FB, 
Insta, TW, LI … 
to Blogs and 

YouTube

/
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Tweet has a link to …

… YouTube video 

showing products 

they will have at CES 
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“What if we have an (older, non-techy) 
audience not on Social Media?”

1. BLOG: Write a blog post about why 
they should visit you at the show, 
and send emails that link to it

2. YOUTUBE: Upload a YouTube video 
about why they should visit you at 
the show, and embed them in your 
website and emails
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“But what do we say on social media?”

There’s lots of content you can share!
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30 Social Media 

Content Ideas For 

Your Trade Show 

Promotions
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… and you can do 

more than one idea 

at a time in your 

messages!
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1. Show name, your booth number, 

date you will be there
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2. Your new product launch

SOCIAL MEDIA FOR TRADE SHOW PROMOTIONS 15



3. Show-specific product offerings
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4. Product Demo Locations
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5. Talks and presentations by your 
experts in your booth or for the show
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6. Special events and workshops you 
are hosting during the show
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7. Show activities sponsored by your 
organization
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8. Show discount or specials
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9. Offer a gift card if they visit you in your booth
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10.Games, contests, prizes in your booth
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11.Tell about free food and beverages in your booth
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12. Offer free registration to the show
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13. Come meet celebrity in the booth
… and leverage their own social media followers!
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14. Photo opportunities for attendees in your booth
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14. Photo opportunities for attendees in your booth

Multiplier Effect:

Attendees share your message with like-minded peers
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15. Who will be staffing your booth
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16. Post pictures & videos of your booth 
after the show starts
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17. Announce winners of prizes awarded at your booth
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18. Create interaction with attendees
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19. Key prospect names you want to see

SOCIAL MEDIA FOR TRADE SHOW PROMOTIONS 33



20. Personal invitations to current contacts
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21. Map how to find you in the expo hall
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22. Names of companies that sign major deals with 
you at the show
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23. Names of happy clients who came by your booth
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24. Names of partners you met with
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25. Be a source for relevant content by reporting 
on the show itself
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26. Trending things for your company
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27. Any relevant awards you won just 
before the show
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28. Any awards you won at the show
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29. Remind them to save the date!
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30. Tell the benefits your products and services offer
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Create your own 

content ideas!

31 to infinity:
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1. “The giveaways, contests, education, prizes, experts, 
celebrities, performances, presentations, discounts you’ll 
get when you meet us at XYZ show.”

2. “The prize you’ll get when you watch a demo of our new 
product at XYZ show.”

3. “Proof of the breakthrough benefits of the new products
we will demo at XYZ show.” 

4. “The new products we will have at XYZ show.”

5. “These are the products we will exhibit at XYZ show.”

6. “See us at the XYZ show.”

6 Content Levels For Your 
Social Media Trade Show Promotions

Try for one of these every show

Only do this with photos/videos
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Social Media and Trade Shows:
Not competitors, but natural partners!

Social media promotes 
your trade show 

presence

Trade shows make 
great content for 

social media
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Specific advice for each site
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#Hashtag
To help get found, use the show’s hashtag with Twitter, Facebook & Instagram posts.
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1. You have a consumer product (even if you exhibit to reach
B2B distribution)

2. You already create content for Twitter and LinkedIn

3. You have very high average sales price

4. You have committed customers

5. You have a long sales cycle

6. You have a high market share

7. You can afford to pay for access to all your Facebook followers

When should you use Facebook for 
business marketing? Any of these:
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How many of 
your followers 
you think see 
your Facebook 
status updates

THE ISSUE WITH

How many 
actually do

… for free
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12,000 views 

600+ likes 

via Facebook!

Yet, Facebook CAN produce results
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7,000 views 
on Facebook

1,429 views 
on YouTube

Same show promo video gets 5 times 
views on Facebook versus YouTube
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1. Large, growing audience is all B2B

2. Great connections with less effort than Twitter

3. Status update better than Twitter

4. Groups exist for your prospects – even trade shows

5. People are following you and your company

6. Communicate with prospects via status updates, 
group discussions, posts, and InMail

Why LinkedIn is the new favorite:
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LinkedIn Status Update, Pre-, At-, and Post-

Show Promotions and Videos

Pre-Show

At-Show

Post-Show
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LinkedIn Posts as a Pre-Show Promo

Personal Post Company Post
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LinkedIn Groups Managed 
by Trade Shows
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Pre-show and 

post-show group 

discussion from 

same exhibitor
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Find Yours!  Search Groups on:

a) Specific show names you exhibit at

b) Your industry name + “show” 

c) Your industry or client’s job titles

LinkedIn Trade Show Groups
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• 25 Million+ business profiles worldwide.

• 2 Million+ advertisers worldwide use Instagram

to share their stories and drive business results

(including Kylie Jenner, so I mean… like, c’mon).

• 60% of people say they discover new products on 

Instagram.

• 200 Million+ Instagrammers visit at least one 

Business Profile daily.

• 80% Increase in time spent watching video on 

Instagram.

• 1/3 of the most viewed stories are from businesses.

Why Instagram?
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What’s the “Swipe-Up”?

• Get followers directly from the app to a product page

• Post photos of your booth on your Story that link 

directly to your website or microsite

• Makes it easy for your followers and potential 

customers to make a purchase

• Requirements for “Swipe Up” feature:

• Must have an Instagram Business Account

• Must have at least 10,000 followers

• Have over 10K followers? Here is how to do it:

• Choose your Story image and click the link button

• Enter the URL where you want users to redirect

• Add text or emojis tempting your followers to 

swipe up
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Types of Ads on Instagram

• Stories ads
• Photo ads
• Video ads
• Carousel ads
• Collection ads
• Target your ads

• Location
• Demographics
• Interests
• Behaviors
• Lookalike Audiences

stories

photo

video

carousel

collection
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Example of Successful YouTube Pre-
Show Promotion: LAX Gadgets at CES
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https://www.youtube.com/watch?v=nh3BWZajXHU


Example of Successful YouTube Pre-
Show Promotion: LAX Gadgets at CES

1. Included show name, 
year, and their company 
name in the title

2. Gave their booth number

3. Included show logo & 
location

4. Gave reasons to visit at 
show (new products)
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Example of Successful YouTube Pre-
Show Promotion: The Rag Company
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https://www.youtube.com/watch?v=-SC6robolQo


Example of Successful YouTube Pre-
Show Promotion: The Rag Company

1. Included show name, year, and 
their company name in title, as well 
as featured products and booth 
number

2. Video features how to find their 
booth, featured products, Twitter 
handles, and a cross-promotion 
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Example of a YouTube Post-Show 
Promotion: Monkey Bidouille at CES
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https://www.youtube.com/watch?v=BYIxCphdMdI


Example of a YouTube Post-Show 
Promotion: Monkey Bidouille at CES

1. Video features candid videos 
of their experience before and 
during show

2. Included show name, year, 
and their company name in 
the description

3. This video was shared on 
other social media outlets too
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Blog Search Engine
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• “Make the posts fun and personable."

• "We keep it light, and humorous, which then can lead to the 
attendee starting the conversation."

• "Present quality information with repetition."

• "Social media has attracted journalists and bloggers to our booth, 
which in turn has increased industry traffic."

• "We have a dedicated person who is doing social media around 
each event.”

Social Media Tips From Your Peers
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Better Prepared for Social Media for 
Trade Show Promotions?

• Know what marketing goals

to achieve

• Know which social media 

websites to use

• Know many kinds of useful 

content to post

• Know best use of each site
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Your presenter:

North America’s leading designer and builder

of custom modular exhibits and portable displays

Island Exhibits                   Modular Inline Exhibits                   Portable Displays
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Your presenter:

Provider of free trade show education

Live Seminars BlogE-Newsletter Books & 

White Papers
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• 64-page book containing 28 articles, half 
geared  to trade show promotions, and half 
about  integrating social media with your trade 
show  program.

• Use the ideas in this book to get more brand  
awareness, attendees, leads, and sales from  
trade shows.

FREE BOOK:

Using Promotions & Social Media To Get 

More Trade Show Visitors
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FREE WHITEPAPER:

Exhibiting with Technology

This study is a deep dive into the current and 
expected future use of technology and digital 
content by trade show exhibitors. The goal of 
this report is:

• Provide a snapshot of current technology 
and digital content usages

• Provide exhibitors with insights as to the 
greatest benefits and pitfalls tech can bring 
to their trade show program
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SkyRise® Exhibit System

What makes this product unique?

• Ease of use

• Speed of set-up

• Flexibility Structural

SkyRise allows you to build big and a tool-

less cam lock connection makes 

installation quick and easy. Learn more 

about SkyRise with our free brochure!
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https://www.skyline.com/exhibits/systems/skyrise


Q&A
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